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FOREWORD

The Central Statistical Office of Finland has completed the
development work of consumer price indices by regions and population
groups. The research report describes alternative theoretical methods
of consumer price index calculation as well as the methods chosen for
the calculation of the consumer price index 1972 = 100 in practice.
In this research report are also published the detailed weight
structure and monthly index numbers of the consumer price index by

regions and population groups (1972 = 100) since the beginning of 1973.

The study was undertaken as a project with Chief Actuary Pentti Tuominen
in charge. Actuary Timo Puustinen has been responsible for the sampling
methods and Planner Pauli Pasanen for the planning of the computer
treatment of the consumer price index. The translation has been made

fo Miss Elisabeth Suomalainen.

Helsinki, Central Statistical Office of Finland, 19 August 1976,

Aaro Kenttd Aarre Sahavirta
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1 INTRODUCTION

The revision of the consumer price index was made in two phases
in the period 1973-1975. The first phase of the index revision
whereby the weight structure and commodity selection of the index
were brought up to date was completed in March 1974. The second
phase whereby the system of price collection for the index was
reorganized and the data produced on the basis of the index
extended to include various regions and population groups was

completed in April 1976.

In this research report is publishedva-report on the weight
structures and methods of calculation 6f the consumer price index,
officially the consumer price index 1972 = 100, and a list of
commodities, on the price developmeﬁt of which the index is based.
The research report replaces the article published in the first

1)

phase of the index revision.

Over a long period of time the Central Statistical Office has
studied the possibilities of satisfying the increasing demand in
society for data on the consumer price development and consumer
price levels with more detailed classification variables. Up to
this time the CSO has monthly published a total index describing
the average nationwide development of consumer prices on the
basis of the consumer price index 1972 = 100, as well as indexes
for various major groups of consumption. In April 1976 the CSO
began to publish regional consumer price indexes monthly for
geographical regions smaller than the whole country and consumer
price indexes by population group for population groups with

a divergent structure of consumption expenditure. Likewise, it
began to publish quarterly regional consumer price statistics.
The production of these new indexes and statistics has been made
possible by increasing the number of price data to collect and
the number of communes where data are collected. The CSO has
begun to use its own interview organization for the collection
of price data. This is likely to increase the reliability of

the price material collected and to improve the opportunities of

the CSO to supervise the price material.

1) J. Lauranne, T. Puustinen and P. Tuominen: Kuluttajahintaindeksi 1972 = 100
Bulletin of Statistics 1974: 5, Helsinki 1974
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The purpose of the 1972 consumer price index is to measure how
prices of commodities and services have changed between two
fixed points of time, both in private consumption (total index)
and various major groups of consumption. The index further
describes price changes in different parts of the country and
different population groups in comparison to the average price
development prevailing in the country. Data dn average consump-
tion patterns in the whole country, in different parts and
population groups have been obtained from the 1971 household

survey.

The base year of the consumer price index is 1972, denoted by
100. In the monthly consumer price index the current price of
each>commodity and service is compared to tﬁe average price
in 1972. The price relatives obtained in this manner are then
weighted by using the proportion of expenditure on commodities
and services of the total expenditure as weights in order to
obtain the average price relatives (indexes). The data on con-
sumption expenditure are, with a few exeptions, taken from the
1971 household survey. These exceptions are treated in point

3.2. of the price index.

The total index of the consumer price index has been commonly
used for revisions of the compensations for price changes, e.g.
for revisions of hational pensions and child maintenance. The
total index has further been used to indicate changes in the
price level when calculating indices of real income for wage
negotiations, for various surveys, reports and agreements, for
estimation of consumption expenditure at constant prices and as
an indicator of changes in monetary value. But no index can by
itself satisfy all demands. The total index of the consumer
price index is still a general index which should be used to
measure consumer price changes, unless a more detailed classi-
fication is required. The total index indicates the average ‘
inflationary development prevailing in the country. The total
index should be used whenever data on the changes in monetary
value are desired and it needs to be measured by means of the

consumer price index. It should also be used for international
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comparisons of inflation and for agreements which are tied to
the consumer price index, unless there are other reasons for

using sub-indexes. The indexes for major groups of consumption

and subindexes of the consumer price index for regions and

population groups are suited for particular purposes. They have
no fixed purpose stated by law or ordinance. Regional consumer
price indices and quarterly consumer price staﬁistics facilitate
regional planning. These indexes and statistics also provide
advance information on whether the regional differences in the

costs of living are diminishing or increasing. If necessary

. subindexes for population groups can be used for some socio-

political purposes. They can also be used for wage negotiations
if the classifications by population group are suitable for

these purposes.

2 SOME ASPECTS OF INDEX THEORIES

2.1 Price relatives

An index consists of three components:

prices p, quantities q, and values v, v = p . q.

The main problem is how produce mutually compatible indices.
The nature of the phenomenon which has to be explained deter-

mines what kind of index is the best in each case.

In principle, all indices consist of two parts: the relative
describing the change or difference in levels and the weight
structure. In this connection only price indices are looked

into.

Calculations of price indices during different periods usually
start from measurements of price changes in a commodity selec-
tion of constant model and quality. A base period t, is chosen
for the prices, with which the prices of the period of comparison
t are compared. Assuming that each commodity has remained
unchanged in model and quality, a price relative for each i

th
commodity can be formed.



(2.1.1)

L. p; (t)

i P; (to)
where I = the price relative of the ith commodity
during the period (to, t)
Pi(to) = the price of the ith commodity during the
_ base' period t,
Pi(t) = the price of the ith commodity during the

period of comparison t

The price relative Ii indicates how much the price of the ith
commodity has changed between base period t, and the period

of comparison t.

2.2 Index formulas Calculation of price and volume indexes requife-the following

data for two periods:

comnodities 1, 2, ...,1i, ...y, n

their prices Pis Poys sees Pys «ees P
their'quantities ql; q2’ eo sy qi’ sy q'n'
their values Vis Vo eees Vis wees Vo

In index theory the data are assumed to be comparable. Prices
are unit prices, quantities physical units and values V. = Piq;
expressed in the monetary unit.

We examine the total value of commodities

(2.2.1)



The index aims at defining the 'price" P and 'quantity" Q of

the total value in such a way that

(2.2.2)
V (t) =P (t) Q(v) =§S p; (t) q ()

i
"is valid for both periods and that the relations

(2.2.3) |
P (t)/P () ja Q (0)/Q (t)

which are independent of the measuring unit express the average

change in prices and quantities.

By price and volume indexes we mean relatives (2.2.3) defined
in some sensible way so that combinations of the movements of
isolated prices and quantities describe the changes in prices

1)

and quantities of the total commodity selection.

Numerous tests for a suitable index have been defined by

I. Fisher. However, no index fully meets the tests defined by
him. It follows from the proportionality test that a price index
is an unambiguously defined function of prices and a volume
‘index an unambiguously defined function of quantities, which is
why the index problem is impossible to solve. If the product of
these two functions were to equal the value relative V(t)/V(to),
a functional connection between prices and quantities would be

2)

required, which is not the case in general. The index tests

have been presented for instance in the above work.

1) Yrjé O. Vartia: Suhteelliset muutokset ja taloudelliset indeksit, tilastotieteen
lisenssiaattityd, Helsinki 1974. (Unpublished)

2) Leo T6rnqvist: Aikasarjojen konstruointi, toim. Anita Kautio-Toikka, Helsinki 1974



If we wish to illustrate the relatives (2.2.3) in the commodity
set in some "sensible way'", we could in principle follow one of

two courses:

1) we pick a commodity selection in accordance with the
base period in order to follow the movements of prices
and quantities; this selection is kept constant during

several periods of comparison (fixed-base indices).

2) we calculate the index by comparing consecutive periods
and by changing the index structure in accordance

with the changes in the commodity set (chain index).

The fixed-base price index can be expressed in the following way:

(2.2.4)

%

; Py (B g p; (v)

I =Z‘ P;(t ) q, =§ v (pys ay) - p; (t)

i

i

where 9y is the quantity of the i . commodity. The character-

th
istics of the price index are determined according to how the

proportions w (pi’ qi) are defined.

The principle of the chain index is that the index can be calcu-

N

lated by following the movements of prices in time and by
changing the index structure in accordance with the changes that
have taken place in the commodity selection. The comparisons are

based on consecutive periods, e.g. in the following way:

2.2.5
( ) I = T . P_.(_E.)__
t t-1 P (t-1)
where It-l = the index of period t-1
It = the index of period t

P(t)/P(t-1)

the index of period (t-1, t).



The decision of which index type to use depends on the available
data and cn that which we wish to measure. In theory, the chain
indices are generally better since they satisfy a greater number
of tests than the fixed-base indices. The drawback is that they
require complete information about the phenomenon we wish to
illustrate; in practice it is often impossible to produce the

data required for the chain index sufficiently quickly.
2.3 The Laspeyres price index

In Finland the fixed-base price index of Laspeyres has always

been used for the consumer price index. The formula is

(2.3.1) E:
S S
= 7
LA T 37 P, (E)) 4 (E)
i
where pi(to) = the price of the ith commodity in the base
period to
pi(t) = the price of the ith commodity in the period
of comparison t
q; = the quantity of the ith commodity in the base

eriod t .
P o

The Laspeyres price index illustrates the price movement in time
of the commodity distribution during base period £, This means
that no changes in consumption patterns influence the commodity
distribution and thus not the index either. The index answers
the questidn how much the sum of money needed to keep up the

consumption level of the base period has changed.

The main reason for using the Laspeyres price index formula for
price index calculation is that the consumption survey (house-
hold survey) is undertaken at set year intervals, at the moment
every five years. This means that detailed data on the changes

in consumption are not available for commodities. Another éharac—
teristic is that when the base year has been chosen and the
weight structure formed, price data are needad for the period of

comparison only.



In general, the Laspeyres price index is calculated in the

following way:

(2.3.2)
Z;L p,(t) q,(c)) % p;(e ) q;(t) p;(t)
Lia~ 5 Pyt q;(c) B B TICRIE TN ) P (L)
i i
v.(t ) p.(t) p.(t)
=D = (Zt ) 1(:: ) =Zwi(to) ‘ 1(t)
i Z:‘Vi o Pito i Pitto
where Vi(to) = pi(to)qi(to) | (value)
wi(to) = vi(to)[%: vi(to) | (value share)

The Laspeyres price index is thus simply an average of the price

relatives weighted with value shares.

One of the benefits of the Laspeyres price index is that it is
quick to use when the material is very extensive. It expresses

a clear hypothetical situation and is consisteat in aggregation,
which means that the Laspeyres price index can first be calcu-
lated for subgroups, and on the basis of these subindexes further
a total index. It also satisfies the proportionality test.
Drawbacks are that the distribution of consumption changes with
time and that the weight structure thus becomes biassed; over

a longer period the Laspeyres price index also indicates too
rapid a movement in prices. (I. Fisher classified the Laspeyres
index among good indexes; according to him most chain indexes are
"superlative'".) Yet for practical calculations the Laspeyres
price index is sufficiently precise and the merit of the index

is determined by the basic data rather than by the choice of

index formulas.



3 CONSTRUCTION OF A CONSUMER PRICE INDEX

In practice the consumer price index has to be constructed on

as wide a basis as possible, both as regards data on consump-
tion and regions. The consumer price index is based on the
household survey which is a nationwide sample survey of consump-

tion by regions and population groups.

lThe household survey was uﬁdertaken inv1971 in two parts by
means of interviews and monthly book-keepings. The monthly book-
keeping comprised some 3600 sample households and the interview
survey some 9000 households. The material was collected in
nearly all communes, thus providing a reliable basis for the

index.
3.1 Consumer price index structure

The consumer price index is divided into nine main groups on the
basis of the UN recommendations for the system of national

9]

accounts, as appears from the following table:
Main groups of the consumer price index 1972 = 100

. Food

Beverages and tobacco

Clothing and footwear

Rent

Fuel and light

Household goods and services

Transport and communication

. Education and recreation

W 00 ~N O W
.

Other goods and services

1) United Nations: A System of National Accounts, New York 1968
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The division diverges from the UN recommendations in that the
SNA group "Food, beverages and tobacco" has been divided into
two, "Food'" and '"Beverages and tobacco". The purpose of this
division is to reveal the movements in food prices in particular.
The prices in the group "Beverages and tobacco' are to a great
extent determined by taxation and other measures of public
authority; the separation is thus justified on these grounds as
well. The SNA group "Housing, fuel and light" is split up in two,
"Rent" and "Fuel and light". This splitting-up has been judged
necessary from the point of view of the continuation of the old
index subgroups. The SNA group "Health and medical care' has been
included as a subgroup in the group ''Other goods and services'.
This has been done because it is very difficult to obtain suf-
ficiently realiable data on the monthly movement of prices in
-the group.-A separate annual index for this4group will be

published.

Monthly index series will be calculated and published for each
main group. Data are also available monthly in greater detail
than the division into main groups. The list of commodities with

classifications appears from appendix 1.
3.2 Weight structure

The weight structure of the consumer price index is chiefly
based on the 1971 household survey. The household survey revealed
how the consumption expenditure of households is distributed
between various commodities. On the basis of these data, consump-
tion expenditure quota by region, population group and for total

consumption have been obtained.

The weight structure caused some special problems. The household
surveys have been found to underestimate for instance the con-
sumption of alcohol and tobacco and the sums of money spent on
candy, paid travels and financial games. The household

survey data have been corrected by means of data on the excise
duties of the State Alcohol Monopoly and tobacco; data on paid

travels and candy have been corrected by meénsvof national
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accounts data and data on financial games by means of data from
Oy Veikkaus Ab. As regards durable consumer goods, the items of
consumption expenditure have been compensated by deducting
purchases of new commodities from the sales of old commodities.
Data on the sales of second-hand durable consumer goods were

obtained from the household survey.

Aparat from money expenses, consumption also includes the use of
commodities produced by the households_themselves, emoluments in
kind like free working clothes, dwelling and food, as well as
housing service from such dwellings as are not occupied by the
owners themselves. The value of self-produced commodities con-
sumed have been obtained by multiplying the quantities used by
the price that the producer would get if he were to sell a
similar product. The value of the service from an owner-occupied
dwelling has been assumed to be as great as the average rent for
a corresponding rented dwelling in the same locality. Emoluments
in kind have been estimated by the costs they cause for the

provider.

On the basis of these data the distribution of consumption expen-
4diture in accordance with the situation in 1971 has been calcu-
lated, which is used as such in consumer price index calculations.
Thus consumption expenditure has not been raised to the level of
the base year 1972, since there are not sufficient data available
on the price and income elasticity of different commodities or
any other factors influencing the changes in gonéumption patterns,

the knowledge of which is necessary for such calculations.

Raising by means of price relatives only would cause a bias in
the structure of consumption expenditure so that it would no
longer correspond to reality. This procedure is in agreement with

1)

the 1962 viewpoint of ILO. The weight structures appear from

appendices 1 and 2.

1) Computation of Consumer Price Indices, October 1962, International

Labor Office, p. 26
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If the weights are constructed in this way, it means that the
calculations do not proceed in the way the formula (2.3.2)

indicates but in the form

(3.2.1) e e
(1971) p, (t)
— . 1
Icpr =2, S v, (971 py (1972)
. 1 1
1 1 :
where vy (1971) = the value of the ith commodity according

to the 1971 household survey.

This means that in the weight structure of the index

v (e ) v. (1971)

Ezv ) *26\}”(’1"971)

The above inequality in value shares is valid even though the
household survey data are of the base year of the index. The
reason for this is that price, quantity and value data are
generally not obtained in the form presented in 2.2, since
prices for the index are not collected according to the house-
hold survey sample; price collection has its own organization
and the quality requirements are more detailed than for the house-
hold survey. The main reason why the base yeér of the index is
not the same as the year of the household survey is that the
household survey data were not available until the autumn 1973.
As the nomenclature of commodities cannot be completed until the
results are obtained from the household survey, prices cannot be
collected in advance. Because of the great volume of the present
material, it is impossible to collect prices afterwards. Despite
these drawbacks the household survey is still so extensive and
reliable a survey of the consumption patterns that the data on
the weight structure obtained from it can be looked upon as a

reliable basis for the consumer price index.
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3.3 Sampling problem

One of the central problems of constructing a consumer price
index is what commodities to choose and how to make the choice.
The consumer price index should illustrate the price development
of the commodity selection in private consumption. The price
development of all commodities could not possibly be followed.
Thus the nomenclature of the consumer price index 1s a sample

of the commodities used for private consumption. The sample can
either be purposive or taken by means of statistical sampling

methods.
In principle the consumer price index sample is taken as follows:

1. We choose the regions where data are to be collected.

2. We choose the households, for which we want to find out how

their consumption is distributed.

3. We choose the commodities, the price development of which we

want to follow and for which we construct the weights.

4. We choose the shops where the households buy the commodities

and collect the price data from them.

5. We choose the qualities and models of the commodities pre-

viously chosen from the shops.

If it were possible to produce such data, the consumer price.
index would meet all statistical requirements that can be set on

a sample.

In practice the consumer price index has made use of random
sampling only for the selection of regions and shops. The choise
of commodities and qualities is purposive. In the household
survey the households have been picked by means of a sample, but

this has no direct bearing on the consumer price index.
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The regions have been picked in accordance with the basic sample
used by the interview organization. No separate sample was picked
when the consumer price index was being revised, since the sample
just taken by the interview organization was considered suf-

ficiently well represantative of the regions.

The shop sample was taken at the revision of the consumer price
index. The sample used was random in that the probability of
being chosen for it was determined by the turnover of the shop.
The sample was taken among the communes belonging to the sample
of regions. The business enterprise registér of 1972 constituted

the sample frame.

The shops were chosen by means of systematic sampling (PPS) in

the following manner:

- all branches of industry needed for the collection of

price data were defined

- the number of shops was defined by branch of industry
in such a way that the availability of price data by

region was ensured.

The sampling method by branch of industry and commune is in short

as follows.

1. A cumulative sum was formed in accordance with the

turnover as follows:

shop turnover cum }E: choice region
ay X Xq o - x1
a, x, X, * X, (x1+l) - (xl+x2)
ag Xq Xy + X, + x3 (x14x2+l) - (xl+x2+x3)
N N-1 N
Ny = z - = X
ay Xy >xg =X x; + 1 Exi X
i=1 i=1 i=1

Note that the shops in the business enterprise register
are in random order; the sample can thus be regarded as

a random sample.
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2. We define n (= the number of sample shops in the commune)

"strata" of equal size as follows:

X/n =12
3. We check that X, is never >Z
4. We choose one shop from each one of the "strata' thus

defined, as follows:
a) we choose a random number 1 <. u < Z

b) we define the shops belonging to the sample

a; =y + (1i~-1) Z and

choose from among the ''strata' the shop, to the choice
region of which a; belongs and continue to pick shops

until n strata have been chosen.

Some special characteristics require specification:
a) if xi)> Z in some i, this shop is always included
b) if there are several shops of this type in the commune, they
are all included, but no more than the n shops first chosen.
c) when such X, > Z have been chosen, the other shops are chosen
from among the remaining ones as follows:
X - xi)/(n - 1) = Zys
(X T X - xk)/(n - 2) = Z, etc.

From this on, we follow point 4.
d) if there are fewer than n shops in the commune, we include

them all.

This method quarantees that each shop has an opportunity in
proportion to its turnover to be included in the sample. The
turnover of a shop indicates its importance in a given area;

the method thus gives priority to shops with the greatest
turnover. This leads to more precise estimates of average prices

by commune than if equal probability of choice were used.



When the sample of business enterprises was taken, the register
proved to be out-of-date in parts, either because the shop
included in the register had closed down or because some im-
portant shop had not yet been included (e.g. some super market).
This caused some bias, particularly in areas where the industrial
structure had undergone great changes. The interviewers had to
correct and complement the sample in this respect. The results
were otherwise quite good, even though turnover data could not

be used to calculate average prices by commune.

The selection of commodities for the consumer price index has
been purposive in that the most central consumer commodities have
been defined on the basis of data obtained from the household
survey and large central stores. No sampling methods were used

at this stage. A commodity was chosen mainly on the grounds of
its proportion of the consumption expenditure in total consump-
tion. Further requirements were a continuous supply of data of
the commodity prices and the idea of a representative commodity,
i.e. that the price development of a commodity illustrates the
price development of other, closely related commodities. This
means that in the household survey several commodities of the
same type are combined into commodity groups and that the weights
of these commodities are added together; when constructing the
index, a "representative commodity” is then chosen from this
group. The reason for using this method is that a household
survey on sample basis does not provide sufficiently detailed
data by commodity. Further, when keeping their books, people

are not always capable of defining sufficiently precisely the
commodities they have purchased. When forming the price structure,
the total sum of consumption is divided among representative
commodities and thus the proportion of some commodity may appear
greater than it is in reality. In this way the commodity selectior
in appendix 1 was chosen, and it represents the chief part of
consumption. An account of new commodities chosen for the index
is given in Bulletin of Statistics N:o 5/1974 in the article

"The Consumer Price Index 1972 = 100".
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Finally, the quality and model of the commodity are chosen.
At this point, only quite strict quality definitions could be
given to the interviewers. In accordance with the following
principles the interviewers and shops personnel choose the
qualities and models which meet the quality definitions, the

price movements of which are followed:

1. The commodity should as well as possible correspond

to the definitions of the nomenclature

2. Price data on the commodity must always be collected

in the same form

3. The commodity must not be unusual, i.e. the sale must

be greater than average.

Commodity qualities and models which fit these definitions
provide the price data on the basis of which price changes and

price statistics are calculated for the consumer prive index.
3.4 Number of price data required

The central problem in a consumer price index, and particularly
in consumer price statistics, is how many price data are needed

to make average prices and reqional price indexes reliable. In

principle the problem should be solved by defining by commodity
the number of price data we want to collect in the regions and

the whole country; depending on this, we can decide how many

interviewers we need to collect the price material we require.

In order to decide how many data we want, we need to know the
dispersion of commodity prices. Two surveys relating to this

have been made. The first was based on average prices of the
consumer price index by commune. The other was based on the price
material of the 1974 cost-of-living index survey of communes.

By means of these surveys the number of price data required was
decided, by directing price collection as precisely as possible,

as well as by determining the number of interviewers.
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In principle the sample size is determined in the following way:

(3.4.1)
P (ly-YVZ dy)=¢e
where Y = the real average of the populaﬁion _
; = the average og the sample picked from the population
d = the greatest permissible value of the error of
estimation

ol = probability of an unfavourable sample.

This expression means that the deviation of the average estimated
with probability &« from the real average is at least as great as
some minute part of the real average. This éxpression provides
the following formula by the aid of which we can decide the

sample size and thus the number of price data we require:

(3.4.2)
<toL 52
e n
a = d - Y = o]
2 n
AR N
1+—'\ _) N
d - Y
where S = standard deviation of prices in the population

te{ = the table figure of normal distribution with

probability ("
N = number of price data in population
n = sample size.

In practice the price space is infinite; thus the sample size
is determined by . Another circumstance is that the true
average and dispersion data of the population are not known,
and thus it becomes necessary to estimate the sample size by

means of the formula
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(3.4.3)
. 2
td S)
n_ <\ —C
o d-y
where s = standard deviation of prices calculated on the

basis of the available material.

The first survey was carried out in the autumn 1974 and the
basic material consisted of the average prices of the consumer
price index (68 items/commodity). In the first survey the number
‘of average prices required were defiﬁed, and on the basis of
this the size of the network of interviewers. The population
consisted of approximately 500 communes. The survey comprised
‘133 commodities which were collected by the interviewers. When
the standard deviation of average prices had been calculated,
the number of average prices required was determined by means

of formula (3.4.2), where n_ was resolved by formula (3.4.3)
and N = 500. When the number of average prices thus had been
obtained for each commodity, the sample size was determined in
such a way that the consumption proportions of the commodities
were used for weighting the commodity numbers in order to obtain
an average sample size, and this figure determined the number of
average prices required. In this way the following numbers of
interviewers per large region were obtained, which indicate the

number of everage prices required for the commodities.

Helsinki 20 20
Other towns and urban

communes in Southern Finland 12

Rural communes in Southern Finland 18 30

Towns and urban communes

in Central Finland 14

Rural communes in Central Finland 16 30
Towns and urban communes

in Northern Finland 15

Rural communes in Northern Finland 15 30

Total 110 110
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These figures have been adjusted afterwards to some extent when

the interview organization of the CSO took over price collecting.

The other survey which was based on the material of the 1974
cost-of~living index survey of communes was undertaken in the
autumn 1975. The fundamental difference in comparison to the
preceding survey was that price data by shop were used as basic
matérial, instead of average prices by commure. The aim was to
find out whether a different number of price data could be

‘collected for different commodities, and how this was to be done.

The sample size was again resolved by means of formula (3.4.3),
starting from the number of price data required for price
statistics covering the whole country, when d = 0,01 jael = 0,5.
In other words, the permissible deviation of the population and
averages estimated from the sample was only 1 Z. The numbers of
price data obtained in this way were divided into four groups

so that the first group comprised commodities for which only

one price was collected in each sample commune, two prices for
commodities in group two, three in group three and four in group
four. This method was chosen first of all because the system of
collection would have become too complicated if the number of
price data for each commodity had been as estimated. Another
reason for this division was that the differences in dispersion
were clear enough to make it unnecessary to collect the same
number of price data for all commodities. A third reason was that
present resources would not have been sufficient for the calcu-

lation of a consumer price index within the time required.

Some 35 000 isolated price data were earlier collected each month
so that if the method of collection had not been made more
effecient, the number would have risen to about 52 000 after the
first survey. By the method which was subseguently adopted, some
42 000 price data are collected monthly and thus the number is

considerably reduced.
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™

3.5 Collection of price data

The prices of the greater part of the commodities in the consumer
price index are collected monthly between the llth and 17th days
of each month. If the prices of some commodities are not obtain-
able mohthly, they are revised qharterly or at least once a year.
Prices that deviate from the normal monthly collection are the
-prices of new potatoes, fresh vegetables and berries which are
~collected in July and August. The changes in rents are examined
‘dﬁéfterly by means of a rent survey that covers the wholevcountry.
Data on the development of doctors' fees and examination and
‘treatment charges are also obtained'quarterly. The prices of
consumer durables, private cars, mechanical household equipment
and furniture are chiefly inquired quarterly, unless their prices
are known to have changed, in which case the inquiry can be made
more often. The prices of electricity and some items of footwear
are checked twice a year. Literature prices and fees for chil-

dren's daycare are inquired once a year.
Yy

The prices are collected by the interviewers of the CSO. They
are collected in communes belonging to the basic sample of the
interview organization. The communes have been picked by means
of statistical sampling methods. The prices of 140 commodities
are collected in 89 communes, 41 of which are towns and urban
communes and 48 rural communes. The prices of 140 commodities
are collected centrally by regions. The collection comprises

9 regional centres, i.e. Helsinki, Turku, Tampere, Lappeenranta,
Vaasa, Jyvidskyld, Kuopio, Oulu and Rovaniemi. The prices of the
remaining 72 commodities are collected centrally in Helsinki.
As a rule each commune has one interviewer, but the larger

cities and the communes in Northern Finland have more than one.

The shops where the prices are collected have as a rule been
chosen by means of statistical sampling methods (for more details,
see point 3.3). These shops picked from the business enterprise
register have been completed by shops chosen by the interviewers

themselves.



The prices of the 140 commodities collected by area are collected
in 1-4 shops/commodity/interviewer. The commodities in this group
are mainly food products. The group further comprises part of

the items of clothing, footwear and household equipment as well
as some household services. The commodities in question are

indicated by the letter A in appendix 1.

The prices of 140 commodities are collected centrally by regions
by the interviewers of the CSO. This group comprises such goods
and services for which prices are difficult to obtain in smaller
areas., Commodities like these are consumer dqrables, part of the
group clothing and footwear and some service charges. Prices are
inquired in three  shops/commodity/regional centre. The commodi-
ties which are collected centrally by regions have been indicated

by the letters AK in appendix 1.

The prices of 72 commodities are collected centrally in Helsinki.
This group comprises such commodities and services as do not

show any differences in price development in various parts of

the country or for which reliable price data can be obtained in
other ways than directly collected by interviewers in different
communes (e.g. nationwide data registers are used). Among these
are costs of electricity, railway fares, paid travels, children's
day-care, medical, doctors' examination and treatment fees,
camping site fees and membership fees of fishing clubs, news-
paper and periodical subscription fees. The centrally collected

commodities are indicated by the letter K in appendix 1.

The consumer price index comprises 352 index commodities alto-
gether. This figure gives no indication of the number of price
dafa in the survey. The consumer price index comprises altogether
some 42 000 isolated items of price data per month. This number
is considerably larger if we take into account the total number
of prices in the rent survey and other extensive data registers
which are utilized for the consumer price index. Averages calcu-
lated on the basis of these registers are used for the consumer

price index.
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4 CALCULATION OF CONSUMER PRICE STATISTICS AND INDEX

The CPI system is divided into two phases: the calculation of

consumer price statistics and the calculation of the consumer

price index. The former precedes the latter and constitutes

part of it since the consumer price statistics arise as an

intermediate product of the consumer price index calculation.

For consumer price statistics, current prices are always used.

- For the consumer price index calculations, currerit prices, the

prices of the base year and the value weights of the base year

are used.

4.1 Calculation of consumer price statistics

-

The commodities included in price collection are divided into

three groups on the basis of the mode of treatment:

1.

The first group comprises 140 commodities collected

by areas. The prices of these commodities are collected
within 89 areas. This group comprises commodities

which show differences in price level or price devel-
opment. Their price can also be obtained from smaller

areas.

The second group also comprises 140 commodities col-
lected centrally by region. The prices of these com-
modities are collected in nine regional centres. This
group comprises commodities with differences in price
level or price development but for which it is diffi-

cult to obtain price data in smaller areas.

The third group comprises 72 centrally collected com-

modities. The price are mainly collected in Helsinki.

Average prices by commodity are only calculated for the commodi-

ties in point 1. and only these are used for consumer price

statistics. The prices of commodities which are collected cen-

trally by regions and centrally are only used for consumer
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price index calculation in the way indicated in point 4.2.

The consumer price statistics are calculatéd by commodity.

The calculation of consumer price statistics starts from
manual calculation of the average prices of the price data
that each interviewer has collected in each shop. These average
prices are calculated as arithmetic means. The number of price
data per shop vary with commodities from 1 to 4 pfices per
interviewer. The average prices collected by each interviewer
also stand for the average prices in the afea,'except for
Helsinki and some large cities with more than one interviewer
and some regions where the interviewer collects the prices '

within more than one commune.

After this the arithmetic means are calculated by computer on
the basis of the average prices per interviewer in accordance
with the following regional divisionl):

Helsinki

Other towns and urban communes in Southern Finland

Rural communes in Southern Finland ‘

Towns and urban communes in Central Finland

Rural communes in Central Finland

Towns and urban communes in Northern Finland

Rural communes in Northern Finland.

When the average prices have been calculated for these seven
regions,vthe average prices by commodity are calculated separ-
ately'for the whole country, all towns and urban communes, all
rural communes, all Southern Finland, all Central Finland and
all Northern Finland. They are calculated as weighted averages
of these regional average prices and processed monthly with the

above seven average prices per region into consumer price

1) The regions have been obtained by combining provinces as follows:

Southern Finland: Central Finland: Northern Finland
Uusimaa (excl. Helsinki) Vaasa . Oulu

Turku and Pori Keski-Suomi Lapland

Hidme Mikkeli

Kymi and Kuopio

Rland Pohjois~Karjala
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statistics. The regional division of the consumption of each
commodity is used as weight. The weights indicate how great the
consumption of the commodity in question is in the above regions
in comparison with the consumption of this commodity in the whole
country, when the consumption in the whole country is denoted

by 100.0. The weights agree with the averages of the 1971 house-
hold survey. The value weights arebpresented in table 1 at the
end of the report. The weights are kept in a fixed computer

register.

The consumer price statistics of the last three months are com-
bined quarterly and the arithmetic means of three months calcu-
lated by commodity for the following regions: The whole country,
Helsinki, the rest of Southern Finland, Central Finland and
Northern Finland. The result is used quarterly as a publication
of consumer price statistics.

The calculation of the average prices of the i commodity during

th
a certain quarter provides an example of the formula:

The average monthly price of the i_, commodity by interviewer

th

(4.1.1) t. SRR IRIEE
S oL jp
kijh £ 157 kijhl
where month k=1, 2, 3 ~
commodity i=1, ..., 352 m = 19
large region i=1, ..., 7 and m, = 19
interviewer h=1, ..., mj .where < M3 = 13
product standard 1 =1, ..., ts m, = 13
mg = 15
me = 11
Lm7= 9
t. =1, 2, 3

-
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The average monthly price of the i

th commodity in a large
region

(4.1.2)

P, ..
=1 kijh

Moz

L
m.
]

Prij

—

The average monthly pricé of the i

th commodity in the whole
country

(4.1.3)

J

- 7 Vi -
Ppi = 2 7 Prij
1=1 2

Vi.
1 ]

The average price of the ith commodity in the whole country

during a certain quarter

(4.1.4)

L3
Py =3,
k=

ol

ki
1

or the preceding formulas combined

(4.1.5)

"M
™
3{—

m. ti
jl 3,
- —_ P,
B kijhl
S NSRS I

=1 j=1 %:,v.. J
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4.2 Calculation of the consumer price index

The consumer price index is calculated monthly by means of the

Laspeyres price index formula

(4.2.1) 7
' 352 ;;1 vij
Tepr =100 - 2, 35777 "4
i=1
v
i=1 =1 M
In the formula
(4.2.2) o _
7 V.. p:. (t)
_ 1] SR
L = ZS. 7 p;. ()
J=12 V.. 1] °
L
pi.(t)
The calculation of regional price relatives _—sz—T and the
Pij'to
weighting of regional price relatives by means of data 713
E:: V..
13
=i

in order to obtain a commodity index are based on the division

into seven large regions by type of commune (see page 24).

In the CPI-system:

p..(t)
';Llfz*) = the price relative in a large region j of the period
130 of comparison t and the base year 1972 (to) of the
1 commodity.

p..(t)
The price relatives Ellff—)by large regions are calculated by
ij o

commodity by computer:



Example 1:

where
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For the ith commodities collected by area invsuch
a way that pij(t) and pij(to) are the average prices
of the ith commodity on the basis of the above div-
ision into large regions; they are calculated as an
average of average prices in the communes within the
region. |

The average prices pij(t) and pij(to) are not calcu-
lated in the above manner on the basis of price data
of commodities collected centrally by region or
centrally, '

p:. (t)
Instead the price relatives by commodity Slitg—y
ij o

for the ith commodities collected centrally by region
are calculated as the arithmetic or quality-weighted
average of the price relatives by commodity quality in
such a way that the price data collected in regional
centres 1illustrate the price development in the towns
and urban communes as well as in the rural communes

of a large region.

p..(t)

] for the 1

Th i i b di —
e price relatives by commodity ") (to) th

commodities centrally collected are calculated as in
point 2, only so that centrally collected price data
and the price development calculated on the basis of
them illustrate the price development of all the above

seven large regions.

calculation of an arithmetic average

n. 1
Pig O 1 g P
Pi; (50 My Ti }j (t,)

o

1 (t)

i = the price of quality 1 of the i

P commodity

th
in large region j during the period of

comparison t.
1
..(to)

i = the price of quality 1 of the i

th commodity

in base year 1972 in large region j.
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Example 2: calculation of an average with quality weights

n.
.. a,. .. (v)
Pi; (V) =21 i Py (
p.. (t) _. n, 1
ij "~ o 1=1 j p.. (t)
Yoy
=1
where aij = the value of quality 1 of the ith commodity

in 1971 in large region j.

The procedure in example 1 is most commonly followed in the
CPI-system. In the case of private cars and newspapers and
periodicals more precise data have been available on the pro-
portion of each representétive trade mark of the total item of
cohsumption expenditure. Thus it has been possible to use an

average with quality weights in the way indicated by example 2.

After the calculation of price relatives by commodity, the
actual indices are calculated. The calculation of indices means
weighting the above price relatives into one index number by

means of different consumption expenditure structures.
4.2.1 Calculation of a total index and indices by main consumption groups

We start calculating a total index by weighting by commodity

the regional price relatives calculated by commodity (7 items/
commodity) in accoradance with the regional distribution of
consumption in appendix 1 in order to obtain consumer price
indices by commodity for the whole country. These consumer price
indices by commbdity are then weighted together by main groups
of consumption. The proportion that any one commodity consti-
tutes of the consumption expenditure of the main group it belongs
to is used as weight by commodity. There are nine main groups of
consumption (see page 9). The indices for main groups are then
weighted to form a total index and published monthly together
with the indices for the above 9 main groups. The main group

weights appear from appendix 1 (1-digit level of consumption),
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where the consumption of the whole country is denoted by
1000.0. The distribution of weights based on the average
consumption of households in the whole country is used for the
calculation of a total index and indices for the main groups.
The proportions (weights) of consumption expenditure of each
commodity appear from the same table of per mill distribution,
when the weight of total consumption is denoted by 1000.0.

The weights in the appendix indicate how great a proportion of
its total consumption expenditure a Finnish household spent on

any one commodity and commodity group in 1971.

Calculation of total index as example of formula see page 27
(4.2.1) and (4.2.2).

4.2.2 Regional consumer price indices

The reliability of the data which are to be published determines
for what kind of regions independet consumer price statistics and
consumer price indices could be published. On the basis of the
surveys described in chapter 3.3. It was decided that regional
consumer price statistics and indices would be published separ-
ately for the four large regions Helsinki, the rest of Southern

Finland, Central Finland and Northern Finland.

Regional consumer price indices are calculated in the same way

as the total index in chapter 4.2.1.

When the price relatives by commodity have been calculated by
regions (7 items/commodity), the price relatives of towns and
urban communes as well as rural communes are weighted together
in order to obtain consumer price indices by commodity for the
regions:

Helsinki

The rest of Southern Finland

Central Finland

Northern Finland
The regional distribution of consumption in accordance with

appendix 1 is again used for weighting.
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Regional consumer price indices are then calculated in such

a way that the consumer price indices by commodity for each
region are weighted by means of weights in accordance with

the consumption expenditure of this>region, in order to obtain
an average consumer price index for the whole region. For the
regional structures of consumption expenditure, data obtained
from the household survey on the consumption expenditure of all
households within the region in question are used. The weight

structure is presented in appendix 2.

The calculation of a consumer price index for the rest of

Southern Finland is given as an example of a formula:

The average index of the i_. commodity for the rest of Southern

th
Finland (Southern Finland j = 2,3)

- (4.2.3) i
_ 3 vij . le (t)
11 B 2_2-3.. i (t )
= ji v, J
4=2 M

3
(4.2.4) 350 2 Vi
I =

CPI
SOUTHERN 1=1 S
1=

4.2.3 Consumer price indices by population groups

The classification of population groups used in the consumer

price index was determined by the following factors:

1. The limits set by the household survey for the
reliability of the weight structures by population

group.

2. The opinions of the most important groups of users on

necessary new consumer price indices.

3. The greatest possible applicability of the indices.
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It was decided on the basis of the surveys that consumer price
indices by population group would be calculated for the follow-
ing groups:
agricultural own-account workers
all wage earners
directors and senior officials
other officials
workers

pensioners.

Technicélly consumer price indices by populatibn groups are
calculated as the total index in chapter 4.2.1. The calculation
of indices by population group differs from the calculation of

a total index only in that in the latter data on the average
consumption expenditure of all households are used for weighting
together regional price relatives, whereas indices by population
groups are calculated in accordance with data on the consumption
expenditure of households belonging to the above population.
groups. The households have been divided into population groups
on the basis of the socio-economic status of their heads. The
classification has been based on the classification of occu-
pations used in the 1970 population census. The weight structure
of the index for agricultural own-account workers is calculated
on the basis of data on the consumption e;penditure of farmers
and other agricultural own-account workers. Wage earners are
divided into directors and senior officials, other officials and
workers in accordance with the classification of occupations
"used in the household survey. However, the weight structure of
the index for workers does not take into account agricultural
and forestry workers. The weight structure of the index for
pensioners is calculated on the basis of the .consumption expen-
diture of such households as mainly live on national pensions

or other subsidies.

Thus the classification of population groups used in the consumer
price index does not have complete coverage. In other words, the

consumption ecpenditure of all households cannot be obtained by
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combining the weight structures of the indices for agricultural
own-account workers, all wage earners and pensioners; instead
data on the consumption expenditure of all households also
comprise data on the consumption expenditure of households

belonging to other sosio-economic groups, e.g. private

entrepreneurs. Likewise, the index for all wage earmers cannot

be calculated directly from the indices for directors and senior

officials, other officials and workers.

The weight structure between commodities in indices by population
group appear from appendix 3. The regional distribution of con-
sumption in indices by population groups does not appear from

the table of value weights in this publication; in the value

- weight registers of the consumer price index each one of the

above six population groups has a regional value weight structure

of its own for all 352 commodities in accordance with appendix 1.

For the indices by population groups, total indices describing
the average price development of the commodities and services

consumed by the population groups in question are published.

For a formula of calculation of total indices by population

groups, see page 27 (4.2.1) and (4.2.2).

5 SPECIAL CHARACTERISTICS OF THE CONSUMER PRICE INDEX

The calculation of a consumer price index involves many difficult
problems which affect the reliability of the index greatly. For
praétical calculations the decisions made in relation to these
ﬁroblems are even more important than the choice of an index
formula since these decisions usually affect the price relative
directly and thus also directly the index numbers. In this

chapter some of the main problems will be treated in detail.

5.1 Problems of quality changes

- 5.1.1 Principles

In order to form a price relative in the price indexes a com-—
modity needs to be exactly the same in the base period and the
period of comparison. If this is not the case, a price relative

cannot in principle be formed.
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When we calculate a consumer price index, like when we calculate
price indices in general, we need to decide what we mean by
quality changes and how they should be taken into account when
we form a price relative. Thus the problem is how to separate

a price change from a quality change. According to a general |
principle of the treatment of quality changes improvement in
quality slows down price movements and a decline in quality
speeds them up. The basis of this idea is that a commodity is
made‘up of a combination of qualities and chét the number of
such qualities 1is greater fdr a commodity of better quality

than for a commodity of worse quality. If the quality change
were not taken into account, it would be difficult to know
whether changes have occurred in the prices or whether the change
indicated by the price relative is caused by a transfer to

another quality.

The treatment of quality changes usually starts from the differ-
ences in the properties of a commodity. Properties like these
are e.g. the energy content of food, the performance and power
of a household machine, the textile fabrics of clothes or the
equipment level of a dwelling. The quality can be defined as

the level of the properties of a commodity; thus some quality

of a commodity is considered better than that of another if real
differences (or differences imagined to be real) exist between
the properties of different qualities. The central problem of
definition of quality changes is how to define the property

_combination of a commodity and how to measure its properties.

In theory the price change caused by quality changes can be
eliminated by dividing the total price change with the price
changé caused by the quality change. The price change caused by
the quality change is evaluated on the basis of the properties

of the commodity and thus a coefficient of correction is obtained

for the price relative.
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Formula
1
(5.1.1) I, = E; pij (t) : Py (to)
where I. = the price relative of the i .. commodity
1 N s °

with the quality change taken into account

a coefficient decsribing the changes in

8. =
i
qualities j and k of the ith commodity
pij(t) = the price qf quality j of the ith commodity
during the period of comparison
pik(to) = the price of quality k of the ith commodity

in the base period.

The problem of how to estimate the quality change 8; remains. If
it were possible to estimate 8; completely, the price relative
would describe the price change of a commodity of uniform quality
between the base period and the period of comparison. The follow-

ing requirements can be set for 8¢

- if the quality of a commodity in the base period t,
is better (worse) than in the period of comparioson t,

8, should slow down (speed up) the price movements.

- if the commodity quality is the same in the base period
and period of comparison, g; must not affect the price

change.

In order to be able to form ;s we must be able to define the
mutual dependence of the price and properties; in other words

we must be able to express the commodity price as a function

of its properties. First of all we need to find the properties
as the function of which the price of a commodity is formed, and
secondly we need to be able to define the mathematical form of

the function.

In practice two cases of price changes can be distinquished:
1. a slight price change

2. a considerable price change.
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In the first more common case the price change which is caused
by a quality change is accepted totally without corrections.
The second case necessitates the use of 8;3 this is the kind of

troublesome case we will most commonly meet with in practice.

As for the second case, several models for a price relative have
been .developed with the aim of achieving a price relative
adjusted in respect of quality changes. In principle we can

proceed in one of two ways:

- the price relative is corrected by means of some 8;
which is constructed for instance in accordance with

" the base period

- the price relative is completely based on estimated

prices.

,Before.we begin to treat the models of price relatives them-
selves, we need to make clear how the mutual dependence of the
price and properties should be determined. In order to be able
to define a dependence of this kind at all we need to find out
the central properties of the commodity which are likely to
influence its price and to measure them. If we cannot do this,
we cannot eliminate the change in quality either. Still, every
commodity usually has some fundamental properties and changes

in these will enable us to evaluate the changes in quality.
(Some of the latest economic theories maintain that the consumer

does not buy the commodity but the services provided by it).

When trying to determine the mutual dependence of a commodity

price and quality, we assume that the price pi(t) of the'ith

-commodity in period t arises as the function of properties

X X

i1’ "t ik

We further assume that data on the property of Xips e Xop
are only available for the property of Kigs vevs Xoo (m { k).

We take down
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(5.1.2)
' pi(t) = f (xil’ sees Xoos Ug, t)

where u; = the error component of the i ., commodity, which

th
is due to the lack of property data on k-m and

to random error

The aim is to estimate this function as reliably and precisely
as possible. A regression analysis is usually used in this
connection. As resulting from the estimation we take down the

function

(5.1.3)
y; (e [X (&)

We can interpret this so that the mutual dependence of the price
and properties has been estimated for period t and that coef-
ficients have been obtained for the property variables

(xij’ sees Xl t) = X(t).

If we assume for instance the dependence to be linear, (5.1.3)

can be expressed in the form
(5.1.4)
y, (¢ | X (t))=/30(t)+/51(t)Xi1+ﬁ2(t)Xiz+...+ﬂm(t)xim

where .(t) = the price coefficient of property j, when
j y
the dependence of the price and properties

has been evaluated in period t.

This kind of function (5.1.3) is used for estimation of the

coefficient between qualities j and k.

In principle models for price relatives can be constructed in

two ways:
1) The total price change is corrected by means of 8-
2) Estimated prices are used to construct the price rela-

tive.
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By the first alternative, which is suited to the Laspeyres
price index we resolve the mutual dependence of the price and
properties (5.1.2) in base period t . We then form g; as

follows:

(5.1.5) ' Vi (o I X (1))
gi (Jk) = ylj (to { X (to))

the coefficient between qualities j and

where gi(jk)

of the ith commodity,

y..(t I X(t )) the estimated price of quality j of the
ij o o

i
th
property coefficients of the base period,

commodity in base period t, with

yik(tolx(t)) the estimated price of quality k of the

i
th
with property coefficients of the base

commodity in period of comparison t
period.

yik(t0 X(t)) tells how much quality k of the i commodity of

th
the period of comparison would have cost in the base periocd and
thus what kind of effect the quality change has had. We then

obtain the following model for a price relative:

Py (8
_ Py o)
i 7 Y (B X))

Vi3 (e 1X(t )

(5,1.6)

A price relative constructed in this way, thus describes the
price development of a commodity with constant quality.

In the second case there was no new quality k of the 1 com-

th
modity in the base period and quality j had disappeared from
the market before the period of comparison. As price relative

we can now use
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(5.1.7) 1,2

Y

BECIRIEN

1 —yi

where y., (t|X(t)) =

Yik (tOIX(c}) =

This model describes

MECREOY

the estimated price of the properties of

quality k of the i, commodity in the

th
period of comparison t, when the mutual

dependence of the price and properties has

been estimated in the period of comparison.

the price of quality k of the i_, commodity -

h
corresponding to base period tof which has
been obtained by estimating the dependence
of the price and properties in base period
ty and by inserting the values of the pro-
perties.of the period of comparison into
this equation (answers the question how
much a commodity with ﬁroperties of the

period of comparison would cost in the base

period).

simultaneoudly the change in price and

quality. The condition for price relative (5.1.7) is that the

mutual dependence of

both in the base period and the period of comparison.

the price and properties can be estimated

1)

5.1.2 Handling of quality changes in practice

The CSO has not as yet applied statistical methods (e.g.

regression analysis)

to the estimation of quality changes in

the consumer price index. The following circumstances set limits

for the use of regression analysis:

1. The technical problems the method involves

- all basic data are not available both for the base

period and the period of comparison

- all property data are not measurable

- the method is slow in practice: it is difficult

to use monthly.

1) Timo Puustinen: Hintaindeksit ja laadunmuutokset, Helsinki 1975,
Central Statistical Office of Finland, Studies n:o 32
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2. The methods used are not universally applicable, i.e.
for each commodity a model of its own would have to

be constructed.

The above circumstances do not prevent the future use of regression
analysis for the elimination of quality changes in a certain few
commodities (e.g. private cars, cldthes, household machines).
Nowadays quality changes are eliminated by means of the following
methods. The methods differ slightly according to whether it is a
question of commodities collected by areas or centrally by regions

and centrally.

For commodities collected by area we apply a method which implies
that the quality of collected commodities is as sharply delimited
as possible as regards the weight; size, effect or type of packag-
ing of the commodity and other related circumstances. The inter-
viewers collect the prices of the same kind of commoditieé month
by month. When a commodity changes but remains within given
limits, we regard the quality as unchanged and we can accept the
new price as such if the change in the average price of the area
caused by the new commodity is less than ¥ 10 7 as compared to
the month before. If the change in the average price of the area
is ¥ 10 - 19,99 7, we say that the quality has changed to 50 7
and that a change of ¥ 30 - 39.99 7 in the average price causes

a 75 7 change in quality. If a new commodity causes a change of

* 40 7 or more in the average price of an area, we can say that
the price change has been caused by an improvement or a decline
in the commodity quality, and the price change is eliminated
completely from the index calculations, i.s. a 100 7 quality
change is made. We do the same if the new product does not meet
the quality requirements but is more or less the same as the
product we collect. The latter case particularly concerns a situ-
ation when production of a commodity is laid down. For instance;
when production of ordinary French loaves ceased, the collection
of the price of Special French loaves was taken up after quality
changes of up to 100 7. In practice the quality changes mentioned
above are applied monthly to the changes in average prices caused

by commodities which have been withdrawn from the market.
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The quality change is always calculated either on the basis of

the change in the price of a quality or, more commonly still,

on the basis of the change in the averaze price in the area as
compared tc the month before. Quality changes are always elimin-
ated from basic prices and thus they do not affect current prices;
in other words, the prices in the consumer price statistics are

current prices.

The formula is:

1 P; (t)
— - - - =
(5.1.8) I; =g Pyy (8 & Py (t,) — o
e ) 8iyPiy'to
where piy(t) = the average price of the ith commodity in

area y in the period of comparison t.

-. t = . . 3 I3

Ply( 0) the average price of the 1y commodity in
area y in base period ty-

giy = the coefficient of quality change for the

1y commodity 1in area y.
Example: if the average price (Biy(t)) of the ith commodity in
area y has changed by + 33.33 7 because one commodity has changed,
then following the above principle, 75 % of this price change is

a change in quality. The quality change is calculated as follows:

75 x 33.33 %
100

After this all base period prices in the area are multiplied by
1.25 (= giy)'

= 25 Z.

It is easier to make quality changes in commodities which are
collected centrally or centrally by regions, since average prices
by commodity are not calculated for them; instead these products
are treated by commodity quality. On the other hand, the qualities
of these commodities change more often and are harder tc evaluate.
The interviewers of the CSO evaluate these quality changes with
the aid of the shopkeepers. The description of commodities are
chiefly utilized for evaluation. Among the central properties

which are needed for evaluation are the weight, effect, material
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and technical development of the commodity. A general rule is
that if the price does not change when the commodity changes,
there is no need to evaluate the quality change. The quality
change is evaluated as a constant percentage of the price change
between the period of comparison and the perceding month, in

accordance with the following sketch diagram:

Case I (= the price has increased with a change of commodities)

The new product as compared to the old Quality change 7
a) quality worse ‘ = - 252
b) quality same = 07
¢) quality slightly improved = + 25 7%
d) quality better =  +507%
e) quality considerably better = + 757

f) improvement in quality corresponds to

9

price increase = +100
g) improvement in quality greater than price

increase . = +125 7

Case II (= the price has dropped with a change of commodities)

The new product as compared to the old Quality change 7
a) quality better = + 25 7%
b) quality same = 07
¢) quality slightly worse = - 257
d) quality worse .’ = - 50 7
é) quality considerably worse = - 75 %
£) Decline in Quality corresponds to

price drop = -100 7%
g) decline in quality greater than price drop = -125 %

The quality change is always eliminated from the base price.

Ex. due to a change in the trade mark, the price of a commodity
has increased ffom 1200 mk to 1500 mk = + 25 7. The interviewer
estimates that the new product is slightly better in quality than
the old, i.e. 25 Z of the price change is due to a quality change.

In other words

25 x 25 % _ .
100 = + 6.25 o

is a quality change. The coefficent of quality change is thus
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1.0625. If the old basic price in the previous month was 1000 mk,
it would this month be 1.0625 x 1000 = 1062.50 mk. As the new
current price is 1500 mk, the new price relative is

1500
1062.50

If the quality change were not taken into account, the price

= 1.412

relative would be

1500
1000

= 1.500
Expressed in a formula, the quality change is as follows

(5.1.9)
k

A+ |p}) - p? (to)_=p 4(to)
k I oot
- t-1
where lpl= ‘p (t ) P ( )
I p? (e-1)
k . . . .
p (t) = the price of quality k in the period of
comparison t
pJ(t—l) = the price of quality j in the preceding
month t-1
C S = Quality change 7
100
pJ(tO) = the previous price of quality j
pk(to) = the new basic price of quality k
i.e. if
1. the quality improves, the basic price increases (when
the present price increases and decreases)
2. the quality declines, the basic price drops (when the

present price increases and drops)

Summing it all up, we can say that the elimination of a quality

change takes the following aspects:

1. When the price increases, the quality improves, the
elimination of a quality change holds up the price

increase
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2. When the price drops, the quality improves, the
elimination of a quality change speeds up the price

reduction.

3. When the price increases, the quality declines, the
elimination of a quality change speeds up the price

increase.

4. When the price drops, the quality declines, the elim-

ination of a quality change holds up the price decrease.
5.2 Commodities with seasonal variations

Commodities with seasonally fluctuating prices cause problems for
the consumer price index. There are no international recommen-
dations as to whether a commodity with seasonal variations should
‘be looked upon as one and the same commodity during different
months or whether the prices of different months should be looked
upon as the prices of different commodities. In the former case
there would be no actual problem: the increase or reduction in
price would have to be taken into account in the index. In the
latter case the procedure of quality change would have to be

applied.

In the new index a method has been applied whereby only the
greatest seasonal variations have been eliminated. These vari-
ations occur for instance in the prices of fresh cucumber,
tomatoes, some other vegetables and cut flowers. Alternatively
the following methods could be used. for the treatment of commo-

dities with seasonal variations:
1. Sliding averages could be used.

2. The price development of commodities with seasonal
variations could be outlined on the basis of the price
development of other commodities belonging to a

corresponding commodity group.

3. Monthly changing weight structures could be used.
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4. Price collection cculd be concentrated on the most
typical months and comparisons made with the corre-
sponding month of the preceding year and/or prices
could be kept unchanged on the latest notified level

during other months.

The fourth alternative is applied in Finlad. The index has not
been adjusted as to its smallest seasonal variations, which is
not even necessary from the point of view of the most common

purposes of use of the price index.

Some items of clothing, new potatoes, carrots, fresh berries,
flower seeds and bulbs, paid travels and camping site fees are
only for sale or available for part of the year and their prices
cannot be obtained every month. The prices of these commodities
during the months when they are not for sale are regarded as the
same as the last noted price. For new potatoes, carrots and fresh
berries, fresh cucumber and tomatoes the average prices of the
month in question are calculated on the basis of weekly prices
collected by the interviewers for July and August. These avérage
prices are included in the index for these months only. No

changes occur in the commodity indexes during the other months.

5.3 Measurement of the housing

Earlier the price development of owner-occupied dwellings and
rented dwellings was measured separately for each. The price
development of owner-occupied dwellings was evaluated by various
items of housing expenditure. This method of measurement of the
housing costs of owner—occupiers used in the consumer price index

1972 = 100 was sharply criticized both by the index users and

within the CSO.l) This criticism mainly concerned the following
points:
1. The calculation differed from the international re-~

commendation which was otherwise adhered to in the

index.

1) P. Tuominen - T. Puustinen: Asuntoryhmdn mittaus kuluttajahintaindeksissi,
Kansallis—-Osake-Pankin kuukausikatsaus 1-2, 1976



2, Interest charges for own capital had not been settled

with sufficient reliability in the household survey.

3. In calculations of the interest charges (both for
foreign and own capital) the development of the nominal
interest and of the value of dwellings and land were
takeq into account, even though changes in the value
weight should not be fegarded in a fixed-weight price

index.

The CSO investigated alternative methods of measurement and decided
to adopt a new method in the group housing of the consumer price
index 1972 = 100. The new method of measufement was adopted in
spring 1976 at the same time that the CSO began to publish new

consumer price indices by region and population group.

According to the new method of measurement figures for rent devel-
opment obtained quarterly from the rent survey are used for all
dwellings irrespective of their tenure status. The price index for
the group housing of the consumer price index consists of three
separate indexes: 1. rented flats, 2. owner-occupied flats and

3. owner-occupied houses. The series of separate indices are

calculated as follows:

by rented flats, the average rent calculated quarterly for all
rented dwellings on the basis of the rent survey is used. The data

are added together quarterly for some 5000 dwellings.

calculated on the basis of the quartelry rent survey. The data

are calculated quarterly for some 4000 dwellings.

—— e s 1

owner-occupied house calculated on the basis of the quarterly rent

survey. The data are calculated quarterly for some 500 dwellings.
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The index for the total group housing is calculated as the
weighted average of these three separate indexes with the

following value weights (whole'country, all households):

0/00
rented flats ~. . 51.6
owner—-occupied flats S 4504
owner-occupied houses - 68.5
total housing group 165.5

(Total consumption expenditure 1000.0)

The new method of measurement corresponds to the method adopted

in the national accounts, which makes the procedure internationally
uniform. The adoption of a new method of measurement was also
motivated by the fact that the series of price development obtained

are based on relatively reliable statistical data.

The old index series already published were not corrected after-
wards. The transition to the new method was achieved by means of
chaining, whereby index numbers in accordance with the old practice

were continued by changing them in accordance with the new practice.
6 DATA PUBLISHED AND PUBLICATIONS

The CSO publishes the total indexes for the following indexes

monthly in the series Index Reports KH:

1. Consumer price index 1972 = 100

2 Consumer price index 1967 = 100

3 Consumer price index 1957: 10-12 = 100

4, Cost-of-living index 1951: 10 = 100

5. Cost-of-living index 1938: 8 - 1939: 7 = 100

Despite the difference in names, the indices measure the same
things - the development of consumer prices. At the moment the
CSO only calculates the consumer price index 1972 = 100. The
index numbers of the other indices are calculated on the basis
of the changes in this index, with the aid of the coefficients
“mentioned 1in appendix 4 of the report. Thus the percentual

changes of the consumer price index 1972 = 100 and older indices
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are of equal size. On account of this the CSO hopes that the
users of the consumer price index will addpt the consumer price
index 1972 = 100 only, as the publishing of older indices will
gradually cease. This index report which is issued on the 15th
of each month contains the total index as well as data on the
price development of the main groups of consumption aﬁd the
development of the consumer price index 1972 = 100 by region and
population group. The data always refer to the month prior to

the month of publication.

Regional consumer price statistics are published quarterly in the

series Statistical Reports HI. The statistics are published in

April, July, October and December. The consumer price statistics
always describe the average prices of the three months preceding
the month of publication. The index report for January is always
slightly more extensive than the others. It contains data on the
development of the index subgroups and annual averages of the
past year.

Additionally, data on the four latest indices are published in

the series Bulletin of Statistics which also contains data on the

prices of some of the most important commodities.



APPENDIX 1

1. Consumer price index 1972 = 100, commodities and their weights

Ho. COmodltxes and commodity Mode of jNumber of - Weight 0/00 Regional weight by commodity % Total

groups collec-|items ’
tion .
Group 1)
1912j 1967 |1972 |1967 1 11 mr | 1 v VI vII

1o Food evieerennnnnanns 89 81 2ht,2 283.1 11.8 26,8 22.5 10.0 17.0 k.1 7.8 |100.0

1.1. Bread and grain products in al} 17 15 34,1 b6.9 12.1 27.1  22.6 9.7 17.3 L,2 7.0 |} 100.0
Wheat flOUrs ...coeveeccsacs .. A 5.3 3.9 6.1 29.5 8.2 28.3 3.2 10.8 |100.0
Rye me8l «.ovcvesnneae feeeneen A 1.6 1.6 9.8 26.5 5.3 48.8 1.4 6.6 |100.0
Flaked oatS..... Cereeesennnaan A 1.2 10.6 23.0 23.9 9.9 18.9 3.9 9.8 |100.0
Hulled rice «..veeeveeass veeeens A 1.3 9.6 25.2 22.9 8.2 21.5 3,8 8.8 | 100.0
Crisp bread «.oveeenas A 1.2 12,1 29.9 22.7 9.4 12.0 k.9 9.0 | 100.0
Soft rye bread ....... A 4.3 10.5 25.7 21,0 13.2 1L.6 4.7 10.3 |100.0
White whead bread ....ceeveeen A 2.0 22.6 36.8 18,7 10.1 6.9 2.9 2.0 |100.0
Blended wheat bread .......... A 3.6 .2 32.5 21.9 8.7 9.8 5.8 7.1 {100.0
Danish DASETY «veveroes A 2.0 16.8 34.1 19.6 10.7T 11.0 b.3 3.5 | 100.0
Pastry 2, apple tart ......... A 1.3 7.4 34,6 19.5 7.2 12,0 4,0 5.3 |100.0
Pastry 3, jam tart (Swiss roll)] A 1.3 7.4 34.6 19.5 7.2 12.0 L.o 5.3 | 100.0
Pastry 4, wheat and butter ... A 2.0 16.8 34.1 19.6 10.T7 11.0 k.3 3.5 | 100.0
Doughnut «eseecesseoaacnns A 2.0 6.8 3k.1 19.6 10.7 11.0 4,3 3.5 {100.0
RUSKS «eeverccneans A 0.7 2.8 27.9 17.3 11,5 19.9 5.4 5.6 | 100.0
Cream crackers ..... vesssseas | AK 1.5 11.4 25.5 21.1 11.4  18.9 5.1 6.6 [100.0
Biscuits .s..oveceiennn cesees .. | A 2.2 13.0 26.7 23.% 10.1 6.0 5.2 5.6 | 100.0
MACABIONL «creveccrocnanrennses A 0.6 13.2 26.8 2k, 10.6 15.0 3.8 6.1 |100.0

1.2. MEBE cvecrcrsecnnane . 18 15 56.2 55.7 12.8 28.0 22.0 10.1 15.6 "9 | 7.4 }100.0
Yearling, steak ........ ereas A 2.4 16.0  31.8 20.1% 9.7 15.3 2.7 L.k 1100.0
ROBSt DEer «cveseecscroscannss A 2.4 16.0 31.8 20.1 9.7 15.3 2.7 bk 1100.0
Yearling, shoulder ........... A 2.2 10.3  22.7 22.0 9.8 18.5 b.2 12.5 |100.0
Yearling, briscet .c...ecvennn A 2.2 10.3  22.7 22.0 9.8 18.5 L.2 12,5 |100.0
Beef, minced ceceevnveascoccss A 7.6 15.1  31.3  22.0 9.9 12.5 4.3 4.9 |100.0
Pork, chop .-.... rereireenean A 4.5 12.3 26.2 '21.9 12,0 16.8 2.9 7.9 |100.0
Pork, middle £lank socceecosas A 6.4 7.3 22.0 24,4 10.4 24,5 3.2 8.2 |100.0
LIVEr sivcrecerncaronnnnocsnns A 1.9 12.6 33.0 18.8 13.1 11,9 5.3 5.3 }100.0
Poultry, forzen ...... ecrsene A 0.3 27.9 3k.0 13.2 6.5 6.1 5.6 1.7 | 100.0
Beef and pork, :
canned .....ieecaons eeee A 0.8 16.0  25.7 17.3 8.6 17.9 4.6 9.9 | 100.0
Pea soup, canned A 0.7 17.8  30.7 6.2 13.6 11.3 4.8 5.6 1100.0

~ __ Bam, cooked .......... eanens . A 3.9 15.9 33.5 20.3 8.6 11.5 3.9 6.3 1100.0

Salemi .....cc00nans tesesenans A 2.3 6.2 27.3 21.9 10.5 12.1 .7 7.3 }100.0
Sausage, bacon ceeiciiinrooans A 2.8 10.4 24,1 23.6 11.2 16.9 3.9 9.9 |100.0
SPAIM «errvvrenrenrirnnsonsonns A 3.9 0.k 2.8 22.0 8.4 19.7 5.1 9.6 |100.0
Frankfurter .......coee-e. A 2.5 16.6 34.4  20.4 10.8 10.1 k.0 3.7 {100.0
LOOD SAUSAZE .vvrreevncncncans A 8.6 1.2 27.6 2L.3 9.9 k.o .7 8.3 | 100.0
Liver casserole .....eeveeeen- A 0.8 19.9  37.9 17.9 7.9 7.5 4.8 4.1 100.0

1.3 FiSh vovevvernnncannnnnss 6 6 6.5 8.0 11.7 25.8 20.0 9.3 18.7 b.1  10.4 | 100.0
Baltic herring «c.cocecsvvensn A 0.5 1.8 31,9 30.4 4.8 10.8 3.3 L.o {100.0
Small white—fish ..c.cveevnnns A 0.5 2.3 11.0 12.8 1.1 k0.7 1.7 20.4 | 100.0
PiKE vieverereresronnnnnannas A 2.0 7.0 21.8 16.6 10.7 25.4 4% 141 | 100.0
Coalfish, frozen .co.cieeeacas A 0.8 18,0 28.5 21.2 9.5 114 3.9 7.5 | 100.0
Salted herring ..oceveveenanes A 1.0 10.7 30.8 21.5 7.3 th.h4 5.5 9.8 100.0
Herring, canned «........ A 1.7 17.1 29.3 21.6 9.6 11.9 3.9 6.6 |100.0

1.4, Milk, cheese and
CBEE coerrrirnnnnnnrananennnns 9 8 k6.9 56.3 10.2 25.6 23.3 10.6 17.9 k.2 8.2 ]100.0
Milk, high fat content ....... A 241 6.7 22. 2k.5 10,0 22.8 3.4 10.6 |100.0
Milk, low fat content ........ A 2.9 18.8 31.7 14.6 14.0 6.3 9.8 .8 100.0
Cream ...occevecnen vererene A 3.9 1.1 32,2 21.8 13.2 12.7 k.5 L.5 |100.0
Sour milK ..cecoennacnnns A 1.7 10.5 23.5 22.6 11.8 20.1 3.8 7.7 |100.0
YOghUTt ...euvreninaeans A 2.8 19.3 364 18,0 0.3 6.6 5.5 3.9 |100.0
Cheese, emmenthaler .......... A 1.7 17.9 31.2 25.6 9.6 9.5 2.7 3.5 }100.0
Cheese, edam ...... eveeenns .. A 2.3 12.8 22.6. 24.1 9.8 17.7 5.0 8.0 |100.0
Cheese, CIeam +.coevvnn. A 0.8 20.3 36.2 26.1 6.9 5.7 3.1 1.7 {100.0
) < A 6.7 10.5 26.1 24.9 10.2 16.6 b.h 7.3 | 100.0
I Helsinki

I1  Other towns and urban communes in Southern Finland
III Rural communes in Southera Finland

IV  Towns and urben communes in Central Finland

v Rural communes in central Finland

VI Towns and urban communes in Northern Finland

VII Rural communes in Northern Finland

A = The interviwers collect the pricc data of the commodities concerned in all areu: of collection.
AK= The interviewers collect the price data of the commodities concerned in the regional centres.

K = The central price date of the commodities concerned are collected centrally in Helsinki.




1. Consumer price index 1972 = 100, commodities and their weights (cont.)

|
No.] commodities and commodity Mod¢ ot‘Lumbcr of Weight o/oo Regional weight by commodity & [Total
groups : icollec~ |items
tion 1)
Group
19721 1967 | 1972 L1967 1 11 I v v VI vII
1.5, Fats and edible 0ils ......... . N b 20.7 33.8 8.2 23.5 2k.2 9.9 21,k k.0 8.8 |100.0
Dairy butter A 15.5 6.2 20.T 25.2 9.k 25.3 3.8 9.4 |100.0
Household ’
MArZarine v.o.ieeveencencnees vee A 2.1 9.k 27.5 22.5 12.6 13.9 L.5 9.6 1100.0
Margarine, better quality...... A 2.5 17.9 3.0 20.5 11.2 5.2 k.9 4.3 }1100.0
LAYA ceoioenarnssorontorsnnnann AK 0.6 13.5 28.9 21.1 8.9 15.0 L.2 8.4 | 100.0
1.6. Fruits, berries and
VEEELAD1ES .vererrrnnnnnnonnss : 18 18 28.5 29.2 15.2 28.2 20.1 10.1 14.0 4.5 7.3 |{100.0
ADPLES tvvenevrnnnnnnnnananenns A 3.8 4.9 28.0 22.5, 10.6 1.2 4.8 5.0 | 100.0
OYBDEES evvrrenvacnnneanonnson A 4.3 16.2 27.9 20.0 12.6 12.1 L.k 6.8 | 100.0
BANANAS - veverrrenenannnnns A 2.3 18.1 3.8 19,1 10.8 1t.h L9 5.3 | 100.0
Canned Fruit ...e.eeeeecenneas . A 0.6 22.9  32.5 16.9 11.3 6.7 4.9 L.8 1100.0
Raising ...vivnveencnnnenneannn A 1.1 12.1 22.9 25.7 10.3 16.6 4.8 7.6 |100.0
Strawberries .......eeeeeeveces A 1.0 11.5 15.0 26.8 12.9 24,3 2.6 6.9 |[100.0
Red currants ....veveceeceacans A 1.4 2.6 27.5 29.2 6.3 22.6 L.1 7.7 | 100.0
Lingonberries, mash ........... A 3.3 L.6 17.0  21.0 9.2 21.T 5.5 21.0 | 100.0
Black currant juice ........... A 0.4 26.9 2k.2 13,5 11.8 8.8 5.3 9.5 | 100.0
Orange juice .......cccevecenan A 1.0 27.2 32.6 k.6 9.7 6.2 5.3 b.h 100.0
CAXTOtS «vvevenevennnacnnnanenn A 1.6 18.7 33.8 20.5 8.6 11.0 3.7 3.7 | 100.0
TOMALOES .o vvevvvnnenneanneons A 2.1 18.0 33.0 21.2 8.9 10.k 3.9 4.6 | 100.0.
CUCUMDEr .4v'vvnvncenenarnnnnnns A 1.2 16.8 3L.4 24,1 7.9 9.5 3.9 3.4 | 100.0
OBIOR «vvenrenenenocnnnnnnnanns A 0.6 19.0 32,8 15.3  10.7 12.2 4.0 6.4k | 100.0
Frozen vegetebles ............. A 0.7 17.5 35.2  19.5 9.3 10.1 4.5 3.9 100.0
Italian selad ........... ceeeen A 1.2 19.6 36.9 11.5 9.7 15.1 L.k 2.8 |100.0
Pickled gherkins ........c... . A 1.3 18.1 29.0 7.7 9.k 13.5 4.3 8.0 | 100.0
Cerrots, fresh .........oeeuvn.. A 0.6 18.7 33.8 20.5 8.6 11.0 3.7 3.7 | 100.0
1.7. PotBtoeS ...covivivernneocnncan 3 2 3.5 5.5 10.0 23.6 234 9.6 20.T 3.7 9.3 | 100.0
Potatoes, cooking ......ooceees A 2.5 8.9 22.7 23.5 9.8 21.7 3.8 9.6 | 100.0
Mashed potato powder .......... A 0.2 28.3 39.4 1Ly 7.6 L6 2.9 2.8 j100.0
Bew POtALOLS . .cuueererssennanss A 0.8 8.9 22.7 23.5 9.8 21.7 3.8 9.6 | 100.0
1e8. BUBAL vevvrvvireeenssoeanoannnes 2 2 7.3 1.9 6.7 22.1  26.9 9.0 21.6 3.9 9.8 1100.0
Granulated SUEAL.......cceveenn. A 5.0 6.7 22.7 28.4 9.2 21.1 3.5 8.4 1 100.0
LUMD SUGAT «orvvevensenas e A 2.3 6.5 20.9 23.9 8.5 22.8 4.6 12.8 | 100.0
1.9. Coffee and tea ..........v.... .. 3 3 18.5 23.3 10.9 26.8 21.9 9.5 18.2 L.k 8.3 | 190.0
Coffee, packet ...........c0000. A 17.4 10.2 26.6 . 21.8 9.8 18.7 L4 8.5 |} 100.0
Instant coffee .......... eeenen A 0.4 26.1 2.2 21,9 5.2 5.6 5.2 3.8 | 100.0
TER DBES «vvveevurernnnerannnnen A 0.7 8.7 28,3 '23.3 7.4 12.3 4.5 5.5 | 100.0
1.10. Other types of £00d ........... 9 8 19.0 12.5 .y 29.6 22.0 10.5 13.8 , 3.8 5.9 | tc0.0
Strawberry Jjam ..........c..0... A 0.5 211 2b.3 15.2 10.5 1k.8 6.1 8.0 | 100.0
Milk chocolate ...eevevuvneenns A 5.3 18.0 30.5 20.3 1.8 114k 3.4 .6 | 100.0
Pastilles .....ceueenn.. ceeenen A 2. 12.6 30.6 21.6 10.2 15.0 3.k 6.6 j 100.0
CANAY tvevenrrennnneneneensnnes A 5.1 2.3 29.1 2k.r 10.3 ka1 3.6 6.5 | 100.0
ICE~CIeBm .uvenuernrenenannaoes A 2.8 2.2 30.8 22.3 10.1 k6 L5 5.5 | 100.0
BBt ciieienineetirreneninnene A 0.3 , 8.0 2.8 22. 8.1 26.3 3.9 8.5 | 100.0
MUSEATA & orerrnnnnonn.. el A 1.3 9.7 23.8 26.5 8.9 19.9 k.0 7.2 | 100.0
KetChUD «vvvvrrneenennnnns A 0.4 23.0 33.9  19.1 9.5 7.6 3.3 3.6 | 100.0
BAbY £OOR «eveenvranenrnneans . A 0.9 17.4 33.2 18.1 10.2 10.1 3.9 7.1 ] 100.0
2. Beverages and tobascco ...... Ve 9 9 78.7 73.1 16.9 30.4 19,6 9.6 13.0 3.6 6.9 | 100.0
2.1, Beverages ............. teeeaens 4 L |u7.8  38.4 17.3 31,0 20.1 9.8 12.9 3.1 5.8 | 100.0
Lemonade ........ ereeasnenens . A 2.1 15.5 30.7 23.5 10.5 11.9 3.9 k.0 | 100.0
Orangeade - ..,.......... eneeen A 2.1 15.5 30.7 23.5 10.5 11.9 3.9 k.0 { 100.0
Light 8le w.eveennenn. A 0.3 9.6 19.7 17.9 1.6 26.6 1.8 9.8 } 100.0
Index of alcoholic
beverages ......... R K 43.3 17.6 31,1 19.8 9.7 12.8 3.1 5.9 | 100.0



1. ‘Cousumer pricc index 1972 = 100, commodities and their weights (cout.)

Commodities and commodity Modoe of | Number of |Weight o/oo Regional weight by commodity % Total
groups -jcollec~- | items ‘
tion
1972 l 1967 1972 l 1967 I 11 IIX Iv v vi VIl
TODABECO «eovveroeravarenansass . 5 S 30.9  34.7 . 16.2  29.7 18.9 9.3 13.1 4.2 8.6 (100.0
Cigarettes, type ! ...oeeeeces . K 0.8 6.3  30.2 18.7 9.1 13.2 4.3 8.2 |100.0
Cigarettes, type 2 .cceveveonns X 26.2 16.3  30.2- 18.7 9.1 13.2 4.3 8.2 |100.0-
Cigarettes, type 3 ... K 1.6 6.3 30.2 18.7 9.1 13.2 L3 8.2 1100.0
Cigars «.ioeveces P K 0.8 25.2 21.4 32.7 8.3 7.6 1.2 3.6 [100.0
Pipe tObBECO tvvevevessorrnenss K 1.5 9.4 245 4.3 12.8 k.9 W4 19.7 li0o.0
Clothing and footwear ......... 49 L9 76.7 9h.2 15.3  30.2 19.2 10.5 13.1 4.3 7.4 ]100.0
. Clothing 37 37 63.5 T17.2 15.5  30.1 19.0 10.5 13.2 bL.3 7.4 l1090.0
SUMMEr COBL vevvvverronconsonas AX 2.1 2.1 26.1 17.5 9.6 13.9 5.2 5.6 1100.0
Men's jackets «....eccecnirennn AX 2.1 24,2 31.L 19.2 5.1 6.1 1.0 13.0 |100.0
RAINCOBE +evvvenerevcenonncnans A 0.2 37.0 38.7 11.2 2.3 6.1 2.k 2.3 {100.0
Men's AL .c.coevenvrcressnsens AK 2.9 13.5  30.3 15.7 6.7 12,1 2.7 9.0 [100.0
Leather glOVes ....ceveesecsees A 1.8 1.4 25.3 21.7 9.5 1h.6 6.0 8.5 100.0
Women's OVErco8t ..occecescsces AK 5.0 7.7  30.8 16.5 0.5 11.9 5.9 6.7 ]100.0
Women's fur coat ....s.ceceaos AK 1.8 19.2 34,0 19.5 10.8 7.7 6.0 2.8 (100.0
Women's sports
JBCKEL tvereersnncronnnrsannans AX 1.4 5.2 19.9 21.8 12.8 15.6 5.9 14.8 |100.0
Children's overallS ...co.evese AK 0.6 10, 32.1 19.9 k.2 .7 2.9 5.5 1100.0
Men's SUitS ...e..eoenees PR AX 3.6 16.6  30:5 21.8 9.8 12.0 L.9 4.4 [100.0
TrOUSELS «voveerovesannsnananas AK b 17.0  23.6 19.7 9.7 17.4 3.4 9.2 [100.0
SPOTtS WEBE ...cccevesnscenanes A 1.1 1.3 35 17.7 7.5 13.0 5.0 10.% |100.0
OVETALLS «rvnenvenerannennnenns A 1.0 12.3  25.8 2.9 . 8.8 13.2 2.5 10.5 {100.0
Men's cardigans «...eceeen soane AK 2. 1.k 3204 18.6 8.6 15.4 3.0 10.6 }100.0
Men's shirt, quality 1 ........ AK 1.5 .0 31.8 18.4 9.3 16.5 2.9 7.1 |100.0
Men's shirt, quality 2 ........ AKX 1.5 .0 31.8 18.4 9.3 16.5 2.9 T.1 [100.0
Women's trouser SuitS -e.e..... K 1.6 12.7 W17 16.8 8.1 5.9 7.5 7.3 J100.0
SKITt vvevenvennncasnnssnnnnnns AK 0.9 24,0 3k 2.4 1.8 9.8 5.6 9.3 1100.0
Women's jJEANS .....cceonvecesoens AK 2.7 17.2  30.6 15.7 10.4 12,1 7.0 7.0 |100.0
Dressing - GOWN ...hececesssnas A 0.5 5.9 30.1 21,2 1.0 9.3 9.4 13.1 {100.0
BlOUSE evevvvonnnnesnnsarssnone | AK 2.6 15.8  31.7 19.9 1.k 1.0 3.9 6.3 |100.0
Women's JWHPEIS «oeooaeerenenss AK 2.6 15.8  31.7 19.9 1.4 1.0 3.9 6.3 [100.0
Men's socks, quality 1 ........ AK 0.k 12.3  33.7 22.1 8.0 12.0 3.9 8.0 |100.0
Men's socks, quality 2 ........ AK 0.b 2.3 33.7 22.1 8.0 12.0 3.9 8.0 |100.0
Women's stockings, quality 1 ..| AKX 1.5 th.s 3122 21.h 10.1 13.2 4.6 5.0 {100.0
Women's stockings, quality 2 ..| AK 0.8 1.5 31.2 21.4 10.1 13.2 4.6 5.0 {100.0
Women's stockings, quality 3 ..}| AKX 0.8 4.5 31.2 2t 10.1 13.2 4.6 5.0 [100.0
Children's tights .ccoeeeevenn AK 0.4 18.6 25.2 22.7 1%.8 9.2 3.9 5.6 {100.0
Women's undervear ........ U A 2.0 1.5 31,8 15.5 1.7 17.7 2.8 9.4 l[100.0
PANLIES vvvreevennrconnciassass AK 2.0 .9 304 21.4 11.3 10.6 3.9 7.5 |100.0
Brassiere ......oeeeeesiiececn. - AK 1.1 1.t 30.c  20.T 11.5 16.2 6.0 k.5 {100.0
Woollen fabrics for mens suits.| AK 0.5 13.2  30.3 b4 15.2 18.3 3.1 5.5 [100.0
Woollen fabrics for women' dresses AK 2.2 16.8 28.6 17.6 12.2 15.0 2.8 7.0 |100.0
Cotton fabrics for women's dresses AK 5.0 6.3 28.5 19.4 10.5 14.6 3.5 7.2 |100.0
WOOL tuvevnnaosronnnnsnacanenns A 1.7 12,0 27.6 21.3 8.6 16.9 L.7 8.9 [100.0
SPOOL ververeusnnnnercaccannanen A 0.8 1.8 29.1 21.2 13.3 13.6 5.2 5.8 ]100.0
Shortening of men's
LTOUSETS vevrrveeascaasosnacses A 1.2 20.7 3L.8 16.0 th.0 11,2 1.4 1.9 (100.0
.2, FOOLWEAT ..vviinuinvroconsonnes 12 12 | 13.2 17.0 13.8  30.4 20.3 10.6 12,7  b.b 7.8 {100.0
Men's rubber booOts ..--csaaonn A 0.7 5.2 26.h 19.4 8.9 21.7 3.6 14,8 1100.0
Rubber boots in general ....... A 0.7 5.2 26.L  19.k 8.9 21.7 3.6  1k.8 J100.0
Skiing BOOtS ,eesseeecescsnoses A 0.7 8.7 25.0 26 .4 5.2 14,6 5.0 15.1 {100.0.
Sports shoes .....cees RN A 0.4 8.9 28.9 22.5 6.1 14,1 6.5 13.0 |100.0
Men's shoes, quality 1 ........ X 0.l 16.5 31.0 17.9  13.3 11,4 Lo 5.9 }100.0
Men's shoes, quality 2 ........ K 2.0 6.5  31.0 17.9 13.3 1.4 Lo 5.9 {100.0
Women's shoes, quality ! ......§ K 0.6 16.5  31.0 17.9 13.3 1. Lo 5.9 [100.0
Women's shoes, quality 2 ...... K 2.9 6.5 31.0 17.9  13.3 1tk L0 5.9 {100.0
Women's shoes, quality 3 ...... X 2.0 16.5 31.0 17.9 13.3 1.4 k4,0 5.9 [100.0
Women's shoes, quality b ..... 4 K 1.7 3.1 33.0 26.0 s.1 8.5 5.5 8.8 |100.0
Ch%ldren's Shoes ...eaees ceenen K 0.5 7.5 L1.0 32.6 2.2 8.5 2.8 5.5 [100.0
Slippers «..ceveeevecnons reenes K 0.6 15.8 23.9 20.0 9.9 20.4 6.9 3.1 |100.0
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1. Consumer price index 1972 =100, commodities and their weights (cont,)

Commodities and commodity Mode of }ilumber of Weight o/oco Regional weight by commodity % Total
groups collec~ | items
tion 1)
Group
19721 1967 1972 [1967 I II 111 v v VI VII
Rent .............. 15 15 165.5 160.7 20.3 3t.6 17.3 10.6 10.2 5.1 4.9 1100.0
Owner-occupied houses ........ AK 8 8 68.s 75.2} | 5.7 2k.4 28.8 9.0 18.9 b1 9.1 {100.0
Ovner—occupied flgts ......... | AK 6 6 bs.h 37.9 33.9 ko 6.7 1.7 1.0 6.5 0.7 [100.0
. Bented flats ..vo..ceoeveveecss | AK 1 1 51.6 U47.6 28.4  33.6 11,3 11,7 6.7 5.2 3.1 1100.0
Fuel and light ..... 5 6 26.5 36.8 7.1 25.7 27.2 9.5 18.3  L.1 8.1 [100.0
Blectricity cv.eceecereesecens AK 1 1 11.9 10.8 0.4 26,9 24,2 9.8 16,5 4.3 7.9 {100.0
Liquid gas .....cvceeinennn. A 1 1 1.0 1.6 16.2  12.6 25.7 6.0 26.8 1.4 11.3 hwo.o
Refined fuel 0il sevecrsnacces A 1 1 7.5 6.5 3.5 23.2 31.9 9.5 18.% 4.9 8.6 ]100.0
Solid fuels ..ocusrs 2 3 6.1 17.9 3.7 28, 27.3 9.5 20.6 3.3 T.2 {100.0
Firewood, birch .ocoieeenes ves A 5.1 2.3 27.0 27.6 9.7 22.7 3.3 7.4 }100.0
Anthracite «..oceevennes cresee X 1.0 1.1 35.6 25.9 8.0 9.8 3.0 6.6 }100.0
Bousehold furnishings,
equipment and
BErVices .....cieeesencieianne ST 42 62.2 '+ 56.1 13.2  30.6 22.5 9.3 13.1 L.s 6.8 [100.0
Furniture and carpets «ssee.-- 11 8 21,1 13.3% 2.9 3k.3  20.3 9.6 11.3 6.2 5.4 {100.0
Kitchen table .......cv0veenn. AX 0.k 12.7  32.1 18.0 1.k 12,1 7.9 5.8 1100.0
Dining table ........... vesees AK 5.6 12.3 36.6 18.4 8.9 11.1 6.2 6.5 [100.0
Kitchen ChBITrS «veeeeccecsocas AK 0.4 6.6 26.h 22.7 12.8 20.9 4.8 5.8 {100.0
AXMChEIYr .ocveveeccccecccnnnns 1 Ak 9.3 13.3  3L.6 21.4 8.7 111 6.1 4.8 100.0
Chair ..... tretresrennecevios AK 0.8 13.2  33.0 18.9 11.3 10.8 6.8 6.0 |100.0
Bed +eevevrervcccncsnnnonns oo | AKX 0.8 10.7 -36.1 1T.h  12.8 2.7 7.1 3.2 }100.0
Bunk bed ceeeevcccncccnans eees | oax 0.7 0.7 36.1 17.b 12,8 12,7 T.1 3.2 |100.0
Light fittings, quality 1 .... | AK 0.4 .1 349 20.5 13.0 7.5 5.9 L.t {100.0
Light fittings, quality 2 .... | AK 0.L 4.1 34,9 20.5 13.0 7.5 5.9 4.1 |100.0
Kilmarnock carpets .s.....e..... AKX 2.0 12.5 29.1 23.8 10.3 10.8 5.3 . 8.2 [100.0
Strav mat ...... tesesaians eees | AK 1.3 16.8 33.0 18.1 9.1  12.1 T.2 3.7 }|100.0
Household textiles and other )
furnishings ....... cessennee . 9 8 6.9 7.5 1.9 30.3 21.1 8.0 2.7 ' 8.9 100.0
Foam rubber mattress «........ | AK 0.6 30.8 20.0 13.8 10.5 12.7 0.7 11.5 [100.0
Wadding quilt ..cceeecnaccasnas AK 0.5 1.7 31.6 17.b 2.6 16.8 10.1 9.8 |100.0
Blanket ..... reeessnans veesees | AK 0.5 11.5  33.2 18.3 2.7 17.5 6.6 10.2 |100.0
Shert ..cvcervncnnnanes A 0.8 13.1 23,7 12.2 16.1  21.5 1.5  11.9 }100.0
TOWEL cuvveccecosceannancan A 0.9 7.5 29.6 21.8 11.8 9.5 4.0 5.8 |100.0
Plastic table cloth ....... ... | AK 0.1 29.6 31.0 13.4 7.6 11.6 3.2 3.6 }100.0
Curtain material .........v0.. | AK 1.7 6.9 35.1 30.3 k.9 10.6 5.2 7.0 |100.0
Mrrors ...ceeceeen [ eee | AK 0.8 18.8 33.3 19.2 5.9 12.0 k.5 6.3 [100.0
Plastic clothesbaske A 1.0 15.8 "29.6 22.5 9.1 8.3 2.1 12.6 |100.0
Household machines and
equipment ....... ceesasenae 8 5 9.9  10.1 9.5 25.1 23.9 9.2 17.9 5.2 9.2 |100.0
Sewing machine v..cceceesveses | AK 1.2 7.9 31.1 22.7 10.6 18.3 T.5 1.9 J100.0
Refrigerator .......... seseses | AK 1.4 10.5 20.9 20.3 10.1 22.3 5.8 10.1 1100.0
Deep-freeze ...cvevevececesses | AK 1.4 2.7 21.9 28.1 7.6 23.3 2.7 13.7 {100.0
Vacuum cleaner .......... eeess | AK 2.0 17.3 383 31.2 3.1 5.5 1.7 2.9 1100.0
Washing machine ...... tesesee. | AK 1.5 1.8 11.0 13.9 16.9 2.3 11,9 19.7 |100.0
Electric iron ..... eecssessses | AK 1.0 8.1 24,2 26.1 10.0 18.4 L6 8.6 [100.0
Electric whisk .ecv... seessees | AK 0.6 12.8 31,6 22.4 7.1 16,7 k.5 .9 [100.0
Grill .eueeceocnsncnsossnenses | AK 0.8 15.9  20.k  2L.5 9.5 17.2 2.2 10.3 {100.0
Household utensils socveeeenas 15 10 7.8 6.0 13.9 26.6 25.6 10.0 14.0 3.0 6.9 |100.0
Coffee CUD rvosrvavsnsnse vesees | AK 0.6 16.3 24,0 28.1 12.3 9.5 2.3 7.5 100.0
Plate ....... N tesvecesess | AK 0.6 6.3 2h,0 28.1 12.3 9.5 2.3 7.5 {100.0
Drinking glass .........vcc0e. | AK 0.5 16.2 24,5 27.9 12.2 9.k 2.3 7.5 |100.0
Prying-pan ...... A 0.3 6.6 33.2 25.4 9.6 17.3 3.3 4.6 |100.0
Kettle, quality 1 ..covvcenees | AK 0.3 6.6 33.2 254 9.6 17.3 3.3 4.6 |100.0
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1, Consumer price index 1972 = 100, commodities and their weights {cont.)

No.|commodities and commodity Mode of] Number of Weight o/oo Regional weihts by commodity % Totul
groups collec~] items
tion
Group R
1972 I 1967 1972 11967 I II. “IIX Iv v vI VII
Kettle, quality 2 .vc.veesoscas A 0.3 6.6 33.2  25.4 9.6 17.3 3.3 4.6 1100.0
Casserole Qish ...evevveearass | AK 0.3 22.9 33.0 k.3 6.9 11,2 5.1 6.6 | 100.0
Knives and fOrks ..cseeesacons A 0.3 19.8 33.9 12.5 9.1 15.8 1.8 7.1 §100.0
Plastic bucket ..... tesesesans AK 1.2 15.3 29.3 24.3 9.5 1.5 3.1 T.1 | 100.0
Thermos £lask..eses. A 0.2 9.6 29.3  19.h 8.8 5.2 5.3  12.4 }100.0
Cutting Knife cveeeesvenceeses | AK 0.l 22,2 29.9 24.9 6.3 11.5 2.0 3.2 | 100.0
Knife cocvvvrencsvnsvacesancss AK 6.5 14,1 17.9 39.1 9.7 12.6 2.7 3.9 }100.0
Hammer .....cocceeeeae eseancss AK 0.5 14,1 17.9 39.1 9.7 12.6 2.7 3.9 {1 100.0
Light BulbsS ...evovvvnssavaees | AK 0.7 12.6 22.0 21.8 12.8 19.1 3.9 7.8]100.0
Batteries ..i.cesecocconnosnas A 1.1 9.6 27.3- 21.8, 8.4 19.9 3.4 9.6 §100.C
6.5. Household articles and
BErVICES .uvvveecesrcavonnnann 1 1 16.5 19.2] 1.8 31.1  23.6 9.0 12.3 2.9 6.3 | 100.0
Washing detergents ........... A 2.1 13.2 27,9 21.6 10.7 1.1 3.8 8.7 |100.0
Dish~washing l1qu1ds ceeeanace A 0.5 13.5 3.7 1941 1.7 w0 4.8 5.2 | 100.0
Soft BOBD ceevuvverrians A 0.2 9.k 27.3. 24.8 11.0 14.6 3.4 9.5 ]100.0
Floor polish ....ceveveee cesons AK 0.7 13.6 35.9 19.2 10.3 9.8 .7 6.5 {100.0
Brush cecececccen eesascea ceses AK 0.6 15.5 29.4 22.0 6.7 15.0 2.9 8.5 { 100.0
Household paper ...... A 1.5 15.4 26.9 21.3 11.7 4.k L,7 5.6 | 100.0
Candle «....ccvenvvecnncencns . | AK 0.8 6.3  25.2 21.3 10.0 15.7 3.6 7.9 [ 100.0
Matches ......... ereasseenanns A 0.6 1.1 23.5 24.0 7.8 21.8 2.4 9.4 | 100.0
Cello—tape .ceeceenaeane eessen AK 1.0 11.2 29.1 22.1 10.0 15.9 k.3 7.4 }100.0
Laundry «ccivievecececcns A 1.3 25.7 Lh.9  11.6 1.4 3.3 3.0 0.1}100.0
Dry cleaning ......... AK 0.9 33.7 31.2  1th.9 10.b  &.5 2.5 2.8 }100.0
Household Services ...ceseeess AK 0.9 6.5 27.5 3k.4 5.2 15.2 .3 6.9 }100.0
Wege and salary indices ...... K k.s 12.7 32.6 30.6 6.4 10.8 0.5 6.4 | 100.0
Home insurance ......eoeeeeee .o K 0.9 10.7 32.2 22.1 10.1 15.2 3.9 5.8 {100.0
T. Transport and communications 31 30 hs3.7 130. 4 15.6 27.3 22.8 8.8 15.0 4.9 5.6 | 100.0
7.1. Means of transport ....... 3 3 51.7 k2.7 1.7 2s.k 26.3 9.2 16.9 5.4 6.1 }100.0
Private CAr ...vvevveesncaes-a | "AK 47.4% 1.4 25.2  27.2 8.6 17.2 5.5 4.9 1100.0
MOPEA. «evereranennnrnnaanan vee | ax 3.1 15.9 12.6 15.6 16.7 13.9 2.9 22.4 {100.0
BicYCle teeveievenceanaas AK 1.2 11.8 2k, 20.7 10.5 15.5 7.0 10.4]100.0
T.2. Running costs of private
vehicles .siiciverancncns cessna 15 15 57.4 50.5 12.9 28.4 21.2 10.4 16.0 5.2 5.9 | 100.0
Petrol ...... ceeenis K 26.7 11.9 25.8 22.8 12.2 16.0 L.6 6.7 {100.0
0118 sevevecrcosccncennann cene AKX 0.9 12.2 19.0 25.0 10.7 18.6 5.5 9.0 ] 100.0
Lubrication of pnvate car ... A 3.7 13.0 3,1 22.2 11.0 7.5 6.4 5.8 §100.0
Tyre coeevees seersrenanae AK 2.8 15.6 30.3  23.9 6.8 15.7 2.9 4.8 [ 10C.0
Inner tube scecececsvasacsccns AK 0.9 15.6 30.3 23.9 6.8 15.7 2.9 4.8 | 1c0.0
Muffler coceceeoccnnvoncssanes AK 1.0 7.8 3.2 8.2 2.5 70.9 - 7.3 0.1 {100.0
Accumulator .....cecccevncecnan AK 0.6 1.4 3.7  22.5 12.4 15.3 k.5 2.2 {100.0
Cylinder head garket ......-.... AK 1.6 13.9 35.0 19.6 7.8 13.9 6.5 3.3 {100.0
Spark plug «.cocecevane sosane .o AK 0.6 11.4 31.7 22.5 12.4 15.3 4.5 2.2 1100.0
Spare parts for separate
BOdels ..viavirennnans sesesnss AK 3.7 6.5 k0.3 16.4 10.0 17.2 5.4 k.2 1100.0
Average hourly wages of
mechanic cecsaeceoeans srecess . K 3.8 21.3 27.2 12.8 7.8 15.4 1.1 k.4 {100.0
Compulsory traffic
insurance ....eeecee.. K 7.9 14.3 26.7 2.3 9.1 15.2 4.8 5.6 | 100.0
Registration «....ccvnveecnss . K 0.5 23.5 53.7 6.6 8.9 2.5 2.9 1.9 | 100.0
Car inspection ......... K 0.5 23.5 53.7 6.6 8.9 2.5 2.9 1.9 10C.0
Driving school fee ......cunue AK 2,2 7.3 30.5 18.1 8.0 17.3 5.8 13.1}10n.0
7.3. Purhased transport services .. 9 8 35.6 31.5 2L.9 29.7  19.7 6.1 11.2 3.5 L.g f100.0
Local bus and tram rides ..... AK 14.6 25.5 30.6 21.7 5.6 10.4 2.4 3.8 1100.0
Long-distance coach trips .... K 5.3 17.4 2h.3  21.h €.5 17.7 2.5 10.2 }100.0
Short-distance train journeys K 0.6 12.6 bg.3  27.5 2.2 5.5 1.9 1.0 1100.0
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1. Consumer price index 1972 = 100, commoditins and their weights.(cont,)

No. |Commodities and commodity Mode of] Number of Weight ofoo Regional weight by connodity % Total
groups collec-| items
tion
Croup R
1972 ]1967 1972 | 1967 b 11 III Iv v VI VII
Long-distance train journeys .. K 3.7 19.6  29.5 18.0 8.6 1h.1 5.7 4.5 100.0
Taxi LAresS .o.oecesessnsesasnes AK 3.5 26.4 23,2 19.2 6.1 15.1 2.8 7.2 | 100.0
Domestic flights ....eveecevess K 0.6 21.2 8.5 23.8 8.9 1.5 30.9 5.2]100.0
Flights abroad ..ceeevecssnccss K 0.2 23.1 24,1 18.7  11.7 5.3 16.8 0.3 | 100.0
Boat~trips abroad «..eesssccens K 0.4 9.8 L0.b 35.2 L. 10,2 0.0 0.0 { 100.0
Package tOUrS...ciecesnveasenss K 6.7 3.3 35.0 13.2 5.7 5.9 3.1 2.8 { 100.0
T.4. Communications ...ecoveeseccees IN N 9.0 5.7 17.8 28.2 2L, 4 1.7 12.8 5.0 4.11100.0
Local telephone charges ....... AK 3.9 7.2 28.7 25.5 7.1 12,5 5.0 4.0 100.0
Long-distance telephone chbarges K 3.8 17.2  28.7 25.5 1T.1 12,5 5.0 4,0 | 100.0
POBLAEE <evvecrrearcrannannsess K 1.2 22.2  25.7 8.1 11,6  12.2 L.8 5.4 | 100.0
Telegrams.......ceon K 0.1 1.k 18.9 0.3 4.9 k6.9 L 3.5 1 100.0
8. Bducation and recreation ..e.ee 38 27 79.7 66.5 16.9  31.7 19.2 9.7 11.8 4.4 6.3 1100.0
8.1. Recreation and entertaimment
GOOAS ceevercrecanansna 19 " 29.5 27.2 6.1 32.2 19.2 9.5 12.k 4.6 6.0 | 100.0
Portable radio ..ecvcascscacens AK 1.7 15.7  29.0 19.1 11,5 13.6 k.5 6.6 { 100.0
Tape—recorder ...oeceessseasecs AK 1.8 20.1  35.0 16.2 9.6 9.2 5.9 4.0 | 100.0
Televinion sets cc.ecveracensce AK 3.1 13.4 0 29.3 5.1 1.9  15.7 5.8 8.8 | 100.0
Pilm cameras. ....cccveesravcans AK 1.3 11.8  27.7 22.3 6.9 19.2 3.4 8.7 | 100.0
Records and cassettes ....eeees AK 0.9 26.7 39.3 11.3 6.8 7.5 3.5 4.9 | 100.0
BOBLE ccavitaccaanatassanatance AK 2.k 17.5  35.4 20.1 6.6 12.3 L.s 3.6 | 100.0
SKi€S seeverecscscsanscsoncnnsne AK 1.4 11.2  28.5 15.5 15.3  13.3 6.1 10.1}100.0
Dart DOArd ..cecevecasancosenns AK 0.3 12.5  29.1 1.9  20.1 11,9 L.k 10.1[100.0
Casting rod ..... AK 0.8 5.5 32.1 9.7 11.8 14,9 k.o 12.0}100.0
Weil vecevececossesaccsnaasanns AK 0.4 5.5 32.0 19.7 11.8 1L.9 4.1 12.0 | 100.0
Sleeping bag ....... A 0.5 2h.4 31,0 28.8 6.7 1.2 7.5 0.4 {100.0
Pilm roll ..cecesscesncssscnses A 0.7 22.1 29.5 19.6 9.3 7.8 k.o T.7 | 100.0
Musical instruments ....ececeses AK 1.3 15.3  22.2 26.4 8.7 13.3 10.5 3.6 [100.0
TOYS evesocsocnes AK 2.3 6.0  31.6 21.3 11,5 9.9 4.3 5.4 }100,0
GAMES ..cocaiernvocnascnssatsnce X 2.2 18.7 37.9 171 8.4 12.5 1.4 4.0 | 106.0
Cut flowers ..... AK k.s 9.1 36.3 19.0  10.1 8.6 3.7 3.2 | 100.0
Flower bulbs ...... ceesenesseas AK 0.9 13.5 28.4 26.0 6.5 16.1 L9  L.6l100.0
Seeds siveeons AKX 0.6 1.4 2909 26.7 5.5 16.7 5.8 4.8 |100.0
Television repairs ..... ceenves | AK 2.4 13.5 30.8 19.9 6.1, 16.4 Lo 9.3 |100.0
8.2. Recreation and entertaimment
BErvices ......iciiieicnaiieans 9 9 28.6 15.3 5.1 30.8  20.3 9.8 2.1 k.1 7.8 [100.0
Cinema tickets .......oecceeses A 1.4 31.0 35.4 2.8 10,0 5.2 3.8 1.8 }100.0
Theatre ticketS v.cciceesvossss AK 0.6 32.9 36.5 19.0 6.5 3.9 0.7 0.5 }100.0
Foot-ball MAtCh +vvvseennnsnsen AK 0.4 6.1 L2.h 0.4 12,k 12,9 1.9 3.9 {100.0
Ice~hockey match cocecevenconas AK 0.4 16.1 k2.4 10,6 12,4 12,9 1.9 3.9 {100.0
Entertainments .coccvevcceveses AX 3.1 9.3 271.8 2h.6 9.0 15.6 3.2  10.5 | 100.0
Radio and TV licences ...ueeses K b0 13.2  28.6 21,2 10,9 15,1 4.8 6.2 [100.0
Lottery ..ecev... K 16.9 .2 30.8 20.6 9.4 11.8 4.5 8.7 |100.0
Film developing ceieeesceassces A 0.9 19.0  31.1 18,7 12.3 10.5 2.6 5.8 | 100.0
Film reproductiol ....seesecces A 0.9 19.0 3111 18.7 12.3 10.5 2.6 5.8 {100.0
8.3. Books, newspapers and other '
printed matter ....... I | 5 5 1.7 15.7 17.6 32,1 19.7 9.8 1.5 3.9 5.4 |100.0
Average price of
DOOKS ceacocvcacns K 6.2 20.8 35.8 17.9 9.7 1.5 3.4 4.9 |100.0
Subscription fees for ’
Nevspapers ...... ceeeeneas K k.o 12.7 28.0 23.1 9.8 16.3 k.o 6.1 [100.0
Subscription fees for _
periodicals ....... K 30 13.9 ~ 29.7 20.5 10.5 1b.9 4.7 5.8 1100.0
Newspapers, single .
copies ....... K 0.3 Li,2  32.7 15.3 5.6 0.7 3.7 0.8 |100.0
Periodicals, single
COPi€S vvverecnncnnns .4 1.1 22.0 32.5 6.5 9.3 9.7 4.3 5.7 |100.0
8.4, Education ......eccencavavonces i
Secondary school 5 2 6.9 8.3 25.9  33.2 1,1 9.5 8.4 5.5 3.4 100.0
fEEB ceeceevsacccrsnsssnsantnons K 1.3 21‘.]‘ 2T.h 171 e’o 1'3.3 5.3 3.5 100.0
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1. Consumer price index 1972 = 100, commodities and their weihgts {cont.)

No. | Commodities and commodity Mode of |Number of Weight o/o00 Regional weight by commodity % Total

groups collec- [items

ftion
Group 1
v972| 196T 1§ 1972 ]1967 1 11 l 111 1v v VI viI

University fees ...ccoccecncess AK 0.7 2b. 4 27.4 17.1 8.0 14,3 5.3 3.5 }100.0
Commercial school .-

LOES vevervvtvacananos P AK 0.6 2k.h 27.4 17.1 8.0 14.3 5.3 3.5 {100.0
Correspondence COUrses ...... . K 0.9 39.3  32.4 10.9 9.3 2.8 2.5 2.8 1100.0
Children's day care fees ...... K 3.4 23.6 37.9 12.6 10.6 5.2 6.5 3.6 {100.0

9. Other goods and ’ .
8Ervices .v...... 59 50 115.8  99.1 21,1 29,2 18,8 10.6 11.6 4.6 4,7 l100.0

9.1. Medical and health )

CATE +vvveevrscssosanrsvssssnns 10 8 33.2  27.1 17.5 25.1 20.8 10.2 16.1 4,2 6.1 {100.0
Drugs «cossecsonssosannsacans K 13.1 13.0 22.6 22.8 9.2 21.h 4.0 7.0 {100.0
Plasters ....... teecesrasecnes . A 0.3 20.5 28.7 19.2 9.1  11.2 L,2 T.1 }100.0
Spectacle 1lenses ... ceeeeenase K 1.8 16.5 29.0 18,k 10.9 13.3 5.0 6.9 {100.0
Dentures (protheses) e..ceeces. K 0.9 15.7 24,6 18.5 1.5 16.7 5.1 7.9 {100.0
Hearing AppAratus ...ceoeeceoss .4 0.2 6.9 32.0 13.5 6.6 33.2 6.3 1.5 1100.0
Doctor's charges «.oeececee. K 4.7 22.3 23.4 18.5 1.1 1k.8 3.9 6.0 [100.0
Dentist's fees ...ovievescansen K 5.5 26.0 32.h4 7.3 10.4 8.3 2.7 2.9 {100.0
Laboratory and treatment

ChATges ..ocvnenns ceeries K 2.5 21,1 181 25,9 13.8 8.7 9.0 3.4 |100.0
Hospital fees .......... K 3.3 13.6 26.9 21,2 9.1 16.6 3.7 8.9 {100.0
Dispensary fees ..... ceesanscas K 0.9 .t 27.5 19.7 9.5 16.4 3.3 9.5 [100.0

9.2. .

9.2. Personal hygiene ......c.ceeeeee 20 14 15.6 14,6 19.5  32.9 17.5 11.8 9.5 k.5 L.7 1100.0
Barber coeccecsvocicnanne A 1.0 7.8 37.8 18.1 9.6 9.5 3.5 .1 [100.0
Hairvash and setting .cc...... A 3.0 22,5 33.3 7 17.3 9.k  10.3 3.5 3.7 |100.0
Sauna and swimming-pool
£E€8 severrninnns eeerevenaeeas AK 1.1 2k.8  Lk.9 6.8 15.7 1.5 5.1 1.3 }100.0
Electric shaver ........... AK 0.3 12,2 27.8 22,7 9.7 16.0 5.5 6.1 [100.0
Scales ..ecevieens ceesececneses | AK 0.3 15.2  27.9 19.9  10.9 11.5 5.9 8.7 {100.0
ToOthbrush «cieeresvcesecas AK 0.6 6.3 35.L 22.0 16.6 5.0 1.2 3.5 |100.0
Beauty SOAp:-scesoccsssessans . AK 0.3 16.3  3k.6 19.6 9.5 10.8 4.3 4.9 1100.0
S8UDA SO8BP «eccvrcerrenanss A 0.3 16.3  34.6 19.6 9.5 10.8 L.3 4.9 |100.0
Hair shampoo «........ ..] AK 1.0 18.3  32.5 6.2 9.7 12.5 5.6 5.2 [100.0
Toothpaste .ceeevvases cesenene . A 0.5 6.7 32. 6.9 11.5  10.9 5.5 5.9 1100.0
Lipstick eevvevecnssscccncnes .e AK 1.0 21.3  29.7 18.9  11.2 7.9 6.1 L.9 {100.0
Hoand Cre@m ..c.eccsvecccncacsans AK 0.3 16.9 28-6 18.0 12.6 12.2 S.ll 6.3 100.0
Skin cream ....... Ceeseassnnans AK 1.0 21.3  29.7 8.9 Mm.2 7.9 6.1 k.9 |100.0
Deodorants «....... P .S 1.6 Ww.l 33.0  20.5 11.7 1.0 k.3 5.1 |100.0
Toilet DAPEr .....euuves A 1.2 17.6  29.6 17.8  12.3  10.5 5.9 6.3 1100.0
Baby nappies ....ccoevencanes .e A 0.6 23.5 32.7 15.1 1.4 8.2 2.0 k.1 |100.0
Sanitary tovels ......ceeveeses AKX 0.6 16.5 29.3 ' 18.8 12,0 12.1 5.1 6.2 [100.0
Contraceptives ....cieeeevecens K 0.3 33.3  26.% 12,8 11,7 9.6 4.6 2.0 {100.0
Razor blades ....eeevsscss A 0.3 22.2 28.0 17.0 9.3 10.6 5.2 7.3 {100.0
Shaving cream .......... AK 0.3 21.7  21.2 18.2  10.0 10.3 L.8 7.8 j100.0

9.3. Other goods ..... veserevesasens 13 13 7.7 5.4 8.k 29.L 18,8 11,3 12,1 L7 5.7 |100.0
Wrist vateh ..ol AK 0.8 13.6  29.7 19.2  10.b 15,7 6.0 5.4 1100.0
Alarm clockS sececcoccrscscanas AK 0.2 1.2 27.b 20.2 7.9 2L.6 3.1 5.6 |100.0
Repair of watches .......... vee A 0.k 15.9 23.1 23.2  16.3  12.7 2.7 6.1 {100.0
Spare parts of watches ........ | -AK 0.6 17.9 28.2 21,7 14,5  10.1 2.3 5.3 {100.0
Golden ring cecesccaocenees AK 1.5 17.3  33.7 16.4  12.3 9.1 6.2 5.0 1100.0
Buitcase ...vcieee ceseene ceanas AK 0.7 25.3  30.3 16.7 9.4 8.7 L.s5 5.1 [10C.0
Brief-cege .....veen cereaes AK 0.7 25.3  30.3 16.7 9.4 8.7 k.5 5.1 {100.0
UMbrella cocevesvaoassrones AK 0.5 28.7 23.3 13.6 8.8 16.2 k.s 4.9 |100.0
Pra&am coceecesssssossscccsesanas AK 0.3 11.7. 32.1 18.0 19.8 9.8 1.9 6.7 {100.0
Pad voveveccnoss erensssans AK 0.5 6.8  28.3 19.6  10.k  13.5 b.6 6.8 |100.0
Pencil ......... AK 0.5 6.8 28.3 19.6 10.4 13,5 4.6 6.8 {100.0
Ball-point pen ........ cereeas . AK 0.5 16.8 28.3 19.6 10.4  13.5 4.6 6.8 1100.0
Eraser ......... eetaaneae AX 0.5 6.8 28.3 19.6 10.4 13,5 L.6 6.8 jt100.0




-8 -

1. Consumer price index 1972 = 100, commodities and their weipghts (conty;

Ro. | Commodities and comsodity Mode of I'Number of Meight o/co Regional weight by commodity % fotal
grouns collec- |items
tion
Groups Y
19721 1967 | 1972 | 1967 1 11 111 v v VI VII
9.4. Restaurant, cafe and hotel
€Xpenses ....... . 12 11 50.7  U43.4 26.1 31.8 15.9 9.4 8.7 4.8 3.3 |100.0
Hotel expenses ....ceceecceves A 2.0 2h.2 31.9 23,1 8.7 5.1 4.6 2.4 |100.0
Camping site fees ...cevveeces K 0.1 6.9 67.2 17.0 2.6 L.7 0.0 1.6 {100.0
Mince beef .uevvececcornccsas . A 3.0 28.8 30.2° 16.8 9.0 8.1 3.5 3.6 ]100.0
Meat balls ..ecevves A 3.0 28.8 30.2. 16.8 9.0 8.1 3.5 3.6 {100.0
Pea S0UP cevese esesesmesae eve A 3.0 28.8 30.2 16.8 9.0 8.1 3.5 3.6 [100.0
PASLY cecrrencanes teeranes AK 2.9 28.8 30.2 16.8 9.0 8.1 3.5 3.6 {100.0
COLLEe covivecnnnons cesssssnes A 3.9 19.1 32.1  18.2 9.5 11.7 L.5 k.9 }100.0
MilK sevvocencasuns teessenacas A 3.0 28.8 30.2 16.8 9.0 8.1 3.5 3.6 }100.0
COLLOPE covecvsocnancans AK 3.0 28.8 30.2  16.8 9.0 8.1 3.5 3.6 |100.0
Bteak +aveecvssrrrocnnnen AK 2.9 28.8 30.2 16.8 9.0 8.1 3.5 3.6 [100.0
Refreshing drinks ....ecoeveess AK 1.5 16.6 29.5 21.3 10.4 2.7 3.7 5.9 }100.0
Index of alcololic drinks .... K 22.4 25.7  -33.1  13.7 9.9 8.8 6.1 2.7 [100.0
9.5. Financial services ..... 1 2 5.3 2.8 1.1 27.2 20.8 1.1 16.9 L.6 8.3 [100.0
Life insarance ...... K 5.3 1.1 27.2 20.8 1.1 16.9 b.6 8.3 1100.0
9.6. Other Services ...ceeveeccess . 3 2 3.3 5.8 1.1 15.5 U5.3 7.2 12.3 L.6 b.0 {100.0
Nevspaper advertisements ..... AK 0.7 3.8 6.5  13.7 7.1 2T.2 15.7 6.0 |100.0
Fishing licence .....c.uen ceee K 1.8 12.2 12.8 63,1 b7 b.3 1.2 1.7 [100.0
Official certificates......... K 0.8 15.0 20.9  31.7 Lo 17.9 2.6 7.9 1100.0
TOTAL cveeesenans 352 309 |1000.0 1000.0)




APPENDIX 2

2. Consumer price index 1972 = 100, regional wcights by ccmmodities

No. [Commodities and commodity Regional weight structure o/oo
sroups

Whole Helsinki Southern | Central Northern
country Finland Finland Finland

179.1 239.0 277.0

n
E
p
N
(=]

1. Food

1.1. Bread and grain products in all.......-- 3L,
Wheat FlOUr .....ccovesncocsosassnessss
Rye meBl ....ciccececnneraconscscnsnonss
Flaked 08tS.veevscncanoccssncssocsansnns
Hulled TiCe .uivivcesscnrennoncecnconsnns
Crisp bread ....iveviveestoosacnannnncans
Soft rye bread .....cecsveoscnnnsssonces
White wheat bread ....ceccecvcricsnereons
Blended wheat bread ....coeccevianncesens
Danish DASEYY.icesscocsacesseacassasnose
Pastry 2, apple tart ....c.cccvcenvenens
Pastry 3, jam tart (Swiss roll) ........
Pastry 4, Wheat and butter .......c..c.-
Doughnut ..... Ceestessessevtinesanans e
Rusks ...ccoveencencane ctecesnescnaunues
Cream Crackers ....ceececescecevooassnes
BiSCUItS cvvivveensovsocsosvaccocanacans
MBCAroni .eceieceseveversoscncronssansans

1.2. Meat
Yearling, st€8K ....ccceececcacanacnsans
RoBSt beef t.iieeeeveccsssencrosssscone
Yearling, shoulder ......cceceecesccese
Yearling, briscet ....ccocievcccesnocns
Beef, minced ....ccvvececececnnenaannss
Pork,chop ..civeeereernnnccnsccnoncncnns
Pork, middle flank ...ceoceseeocecsnsccs
LiVEr ceceenserrosnecennsenonnaoanosnss
Poultry, frozen .....coceceeoscsccscnse
Beef and pork, canned ....ecccveevccnns
Pea soup, canned ....eccvtecererascsees
Ham, cooked ......eecevnssccccroasannss
Salami .oeovencenen seecsecnaanenserane
Sausage, bACONR s.vcirecicraiiiinseanans
SPAM ..cevccceincenn trescceserenusrsens
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LOOp SAUSBEE ...cciiverenccrnsnsanncnne
Liver casserole ....... Ceeerensecenenne
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1.3. Fish tieevieennnnnnns sestescsaeneronven
Baltic herring ......cceveevsveccecnesne
Small white—-fish ..eciveveccononcnnnons
PiKE tiverensraniocarscaseotossnsnanens
Coalfish, froZen .....ccoeoaesecenseses
Salted herring......cvoveeeneecosncnans
Herring, canned...... rersectoansanrsans
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1.4, Milk, cheese and €ggS .ce.vevevnveceons
Milk, high fat content .......covvevees
Milk, low fat content ....ce.eeecveoecas
Cream cociceseversososonsssssoansasasons
Sour MilK ..cvieenroracccoosecsasovssns
YOghUrt 't.cvvvreriecnerssessasnoncasona
Cheese, emmenthaler ....eeovececssacons
Cheese, €dam ....cvvessensssscncacscnas
Cheese, Cream .....c.eoevevnvcnesconses

EZES coveiveccocnensocsesssnsccannnsnsnse

.
—-
.
.
1w W
.
w W
.

n e
o NN EO O\dN—w-arl\)l\)O\_ = 20 ~a000N OVNVNWMNNEFOQOO AN FTUNMNNN ON awOMNN—==NWN =2 — = .

n =
.« .
. .
)

.
.
.

.....

NON ood FarOOW s ot s
AP
ool

-

1.5. Fats and edible 0ilS .e.veeveeaccnasnns
Dairy butter ...uiieeieeeecrecassanacons
Houschold margarine ......eecceeceveese
Margarine, better quality .......cc..e.

Lard ceieieecscsnnroctrsnssscensanccsans
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2. Consumer price index 1972 = 100, regional weights by commodities {cont.)

"o. [Commodities and commodity Regional weight structure o/oo
oups

Whole Helsinki Southern | Central Northern
country Finland Finland Finland
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1.6. Pruits, berries and vegetables ..........
ADPPlES ...rcoteseenrersoscnrstanstserocnns
OrengesS ...eceveccssceracrscosasnvossccns
BANANAS +.cccevarsenscanssotossosncsssssns
Canned fruit cesvesvessecossccsscvenscens
Raiging ...cocenirsnecnncncsssnsnsnnnnsns
Btrawberries ...c.c.vecacinccsvsossscasens
Red cuUrrants ...ccesenecsscstcecncasacsos
Linponberries, mash .ceceecccreccosasoces
Black currant juice ......ccececccccesona
Orange JuiCe .euieescvesccrssccsscarscscns
CRITOLE +vrcvnsecnasasacnscanvasansnsnnes
TOMALOES +vtveeoversssosnsnsssacosonanses
CUCUMDEr ..ceverecasseasesossacsssavesoce
ORION c.vevicaresssansnnnnsocansensnsnses
Frozen vegetables ...cceincvvecencccaces
Jtalian s818d ...veisviersonssrsssnoananes
Pickled gherking ........cocieeeecennnnnas
Carrots, fresh ...covvvceeconnccsoncanenn
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Potatoes ..ccieerrtacciensreccncasoncnens
Potatoes, COOKING ...ivevvvcosecncasannns
Mashed potato powder ,....eececcecescvses
New potatoes ....ceeveeenscoroccosocacnns
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1.8, SUGBT .evivecrerarcarciansscnccssnsancnes
Granulated SUBBY ..ccceivecrcscocsccnncns
Lump SUgBY «.ceucncerccnccrscstvssossosens
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1.9. Coffee and ted .......cocvnevmceccscccnss
Coffee, packet ....civevviececosnsnoncnss
Instant coffee ...viveiesssncssnoncncsonns
TeB DAES cvccevercncssscccsoscsoassssnsos
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1.10. Other types Of £00d c..ccvevscceccacncans
Stravberry J8M cceciecacirecssesanasossns
Milk chocolate ......ccevereeccencencnnens
PaStille8 .ceeesccsrevsssrcoctsocessscnen
CORAY cvcvecocsovecnnsessnocsasscocsnsnsns
ICe—=Cream ..coveeesesencnccesosansassosaan
SAIL cieeerenertcersecnsssosaarasonasssan
Mustard ...c..cveevevrccnresroonancsneses
Fetchup ...etisederancocosncscoconrooonanes
Baby fOOR .ecovevncnnccnssencscnsassnsonns

2. Beverages and tObACCO .....vvevecennccrns
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2.1 BEVETBEES cececesssaccsssrasssssssvsanron
Lemon8aGe .cccevcrionctecccrrvasoronnsssses
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Orangeade ..vvisvessessocrssovsscesnssrns
Light 8le .eivnnerencrscncsnsoasonannsorns
Index of alcoholic beverages ..cesevscias
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2.2. TODBCCO .cvencesvcirsrsanvssnssascasonses
Cigarettes, type 1 ..i.viivrverecccnnancas
Cigarettes, type 2 ....ccvvevvrvennanancns
Cigerettes, type 3 .....cveccecvcncnnnnes
CLEATS cvuvsvescccescssncocssanssvssascas
Pipe tODACCO seevienncrnennnnsevonscnnses
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3.  Clothing and fOOLWEAT .....eveeevscannses
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3.7, Clothing .eeeeeecceosoasasanosanscnscansy
Summer CoBL cceveircrcievetiacsssoconnnns
Men's JBOKELS teevercnrrnvncvosasssvanans
REINCOAL 4eieicseoronrsnavrsnssansnssvanes
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2. Cousumer price index 1972 = 100, regionul weignts by commodities (cont.)

No. fcommodities and commodity
groups

Regionnl weight structure o/oo

Whole
country

Helsinki

Southern
Finland

| Central
Finland )

Northern

Finland

Men's hBt .eveecvecvesconssensnsossasnes
Leather gloveS ....ceicecesrcccscancescs
Homen's OVErcOAt .v..cvieeceesessscsansnes
Women's fUr COBL ....cccseeccscrsvonanns
Women's sports jacket ....ececoeeesccses
Children's overalls ...ccccecerovsnssnee
Men's SUitS ..vicccresnscnsnsocsorcances
TrOUSEr'S cesessssccsasssssscossncnssosnses
SPOrtSWeAr * ,...ceovessoassvsssccscccnns
OVeralls i.cvevosecossacensvossssanennes
Men's cardipnas ( ereocecenens. ceesesseeen
Men's shirt, quality 1 .c.ccecerscocescnns
Men's shirt, quality 2 ..cccececccncacnes
Women's trouser SUitsS ...cesecvesvoncens
SKIFt cecercrcesvoesesosssovasesvssanass
Women's JEAns .......ciccecccercncoccnnn
Dressing=gOVO ...eevesccevccssacsrencans
BlOUSE .vevicvncecscsvooscasocsensscnsss
Women's JUMPErS .....cooeosvesocrrncansse
Men's socks, quality 1 ....eevvvercnnnns
Men's socks, Quality 2 ..veeeeccecsescns
Women's stocknings, quality 1 ..........
Women's stocknings, quality 2 ..cveceaee
Women's stocknings, quality 3 ...ccccv.s
Children's tights +« .c.-.. PR seessen
Women's UNdeIWEATr J......cecceecsocvases
Panties seevoevenns Cevietscsssssecsnenes
Brassiere .....coceecenencevcasiesenrane
Woollen fabrics for men's suits .......
Woollen fabrics for Women's dresses ....
Cotton fabrics for Women's dresses .....
WOOL tiveevrcseeonecnnoncsnssscacnananss
SPOOL tesevreneccccsascsasssrcncacacsnns
Shortening of men's trousers ...........

3.2. Footwear c..csssceascss ceersvsesessenan
Men's rubber bootsS......ccc0ue vesensees
Rubber boots in generai ..... ceereccecns
Skiing boots ....eevacens enesacenananns
SpOrts ShOe5 ....ccevecnscrsarsasonavens
Men's shoes, quality 1 .....ceccvcnances
Men's shoes, quality 2 ......cccveernass
Women's shoes, quality 1 .....c.cvnannes
Women's shoes, quality 2 .....cevevences
Women's shoes, quality 3 ....cceveenenns
Women's shoes, quality 4% ..eeeveennianns

Children's shoes ...... veeses PPN
Slippers se.oececeess recrserinsnsasenan
B, RENL teesesvvcrccoornsoscsesocasconcssnes

4.1. Owner— occupied houses ......ecceeaceees
4.2, Owner—occupied flats ....ceccvevocasases
4.3. Rented flats ...... eteesesscesnareaecan
5. Fuel and light .....cccvcenecccrsenannas

5.1, Electricity coceeeninrevencnsccccnnsnans
5.2. Liquid 8BS secveirierevrvocetctnccsnonnan
5.3. Refined fuel 0il.. . vcevuenivorcacnccanns
5.4, S0lid PUELS ...vvervvcnrroocsssrosenncns

Firewood, birch .c.eeseececesvavcsancnne
ANthracite ....covvvrecnsresesoscsncncns

6. Household furnishings, equipment and
BEIrViCES ..ivvveroscescsnssassnssosvsane
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2. Consumer price index 1972 = 100, regional weights by commodities (cont.)

Commodities and commodity Hepional weight structure o/co
grouns

Whole Helsinki Sonthern | Central Northern
country Finland Finland Finland
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Furniture and CArpets ...ceeeessevscscss 2
Kitchen table ......cveeervvsscnncccnres
Dining table .....ccvuvorcncccnnnoncnsns
Kitchen chairs ......ceveeeesscencascnns
Armchair .ivieeesccscncersssasnssossnsns

ChALY ..ceveervenvsnsensoasnsssnsssscans
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Bed (ieiciiereancesciattctitatiosoarannes

Bunk bed ..ccceccncccsccssosssnsscncanee
Light fittings, quality 1 ciceevecvensss
Light fittings, quality 2 .........c00.s
Kilmarnock carpets ......seceescsccscsos
SELraw MBt sveessecensscncacsscssacnansns

Household textiles and other

PUrnishingS.coeeeseesrscescccescavasnane
Foam rubber mattress ...c.eceeecescscssns
Wadding QUIlt ..ivviiesccicoccnnassanans
Blanket ...cccencccncccncresansnnsssnnns

Shert ...ccciceceransesosensscscneansssons
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TOWEl .uiveevecscrssvsssncnsasancsasensnae

Plastic table cloth scvevvvrevernccasess
Curtain material ....c.veevcescecssvonse
MIFYOrS .ouvvecccrarsovesnnnansoncnssaes
Plastic clothesbasket .....ccceeevecoces
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Household machines and

equipment .....cciiiiiririconcrcrarsanes
Sewing machine ........cvcveuiceveerncnes
Refrigerator cevieieeeeecsssccanansonens
Deep—freeze .......c.ecvveeecersnssnnsans
Vacuum cleander ......ccceceeeencssccsse
Washing machine .........c.ccveveevencene
Electric irol .....civeeevreninnsonnscnnes
Electric whisk ...vvevvesncccnacncsncoes

Grill ..iieiriercnervecaresacncancanncnas
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Household utensils ....ceceveececrsascan
COffe@e CUP .ecveecnvocncssvsnannancensen
Plate ...ciiieiireitneccctarennersnnans
Drinking glass ........ceceveneecncancen
Frying=pan .ov.eveveesncconccnnacsancaan
Kettle, quality 1 ....iiviiuirnrnnnnnens
Kettle, quality 2 ......cvicveecnnnecnas
Casserole dish .....cvevecnnonesnvvacans
Knives 8nd fOrkS .....cccceseeesccncenns
Plastic bucket ........cieveecenvenancnn
Thermos flasK .eeeeenscscrensoncsancnnes
Cutting knife .....ciiiiieccncanceocsonnn
RDife ivivitenrionansesscsacossasccncns
HAOMMer ..c.veecviuiaroacvosencensevasacne
Light DULDS +euennvnnersvennnoseosancnnn
BALLEries ..veiveerreererocrasncescscene

Household articles and

SErVICES ..uvuieriecrrosscaresanasscsnnsen
Washing detergents .......ccvevevveensen
Dish~washing 1iquids s.eeeseceasecnsosns
Soft soap .......... ceescseanessrsrranns
F1loOr polish ..veveicecnesnsacacsnsncones
Brush ..cviececeenceneosasecassnssnsennas
Household DAPEr ....ccccvevesosscerovcons
Candle .....cecevscencccccrsensarrnsnaan
Matches ... .uvisviecnnrncnnnrnsnnancnnsns
Cellot8pe .....cvecinresrncasvososcsons
Laundry ....cveeiiiiiiacinacrsscenannanan
Dry cleaning .......ovvieecnncoccoesacens
Household ServicCes ....ieovevesceconcccs
Wage and salary indices ....cevevveceeve
Home insSurance ........eoceveceeeccccnns
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2. Consumer price index 1972 = 100, regional weights bv commodities (cont.)

i

Ro. | Commodities and commodity Regional weight structure o/foo
groups '

whole Helsinki Southern | Central Northern
country Finland Finland Finland

7. Transport and communications ............ 153.7 150.5 ~15k.9 155.6 149.0

.
.

®nvoo

T.1. Means of transport ...cceesceecscecsacenss
Private CAr ccccoescocsnsevesssssssvocnss
BiCcyCle tiveveicecveseevisccnsscrnsoanaans
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7.2. Running costs of private

VENIiCleS sevvsescnsccccnsssnoccveonsocsas
Petrol.ccereccessecsccsasancsessscsncoans
D118 voevesessessssvsesosanssasscavoosons
Lubrication of private Car ....ccceeeeees
TYTE .vvevscoososossssssnscsoncssosnsascns
Inner tub® ..cccveceesvsssccassncencncans
MUffler ...ccevecececccnescoses
AcCCWMIIALOr ..v.veecersccsscsnrccoseroane
Cylinder head gasket .....iccoceececacsces
Spark PIU cececeeesnovectsscocscoranscanses
Spare parts for separate models ..ceocve..
Average hourly wages of

MeChBNIC ..veveurocncansccaccscstsnoanes
Compulsory traffic insurance .....ceecee..
Registration ....veeeeecvssenescecccscnne
Car insSpection .....veceeccccecscocoveses
Driving School fee ....ccvecscvcvonseasaas
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T.3. Purhased transport Services ....cesececes
local bus and tram rides ......ccceeevenss
Long~distance coach trips ....ceeeecesnes
Short-distance journeys ....eeoeeecceccecsss
Long-distance train journeys ............
TaXxi FAreS ..eooeecireccosrsscnrorssscasons
Domestic flights ..c.vcvveneccoscsnscoans
Flights @broad ....coeieeeeccresescsnnsns
Boat~trips 8broad .....ccco00vcececnceann
Package toUrS ..ecesecccccccccasssavccese
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T.4. Communications .....c.cceveevvarrecesnssnss
Local telephone charges ...oecececescesas
Long-distance telephone charges .........
PoStage seiceeeescercsncncseccnrsoceanens
Telegrams .......eccoeseeee essectscsceccs .
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8. Education 8nd recreation ......eeececcess

8.1. Recreation an entertainment
BOOAS c.ivvivavrencocnssrsoccscannannnrses
Portable radio ....c.cveievecscnsrcssssnas
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Tape-recorder .........e. etseesssescanans . . . .
Television S€LS ..vivervsseonnsececensenss . . . . .
Film CAMErasS ..ccovescsnocaans eceeasaaat . . . . .
Records and cassettes ...ciicescesccecens . . . . B
BoBtS ..eescitvenecaacean F . . . .

SKI€B t.uvrresesanscconsonansonscsnssases
Casting rod ...vesescessasosacasanasnsees
Weir ciuiseievecnsscccoanscsnosarssnaansas
Sleeping DA ceccvececersossnscsossrsansans
Film YOll ..vevcesveacsoosoncoscancsancar
Musical instruments .....cceseececoccooss

TOYB ceevargsrsosscvssnnssossssnssesnsscat
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GAMES ..ociceervenoroscocennnnoscsssannns
Cut flOWers .c..cecssceconcccsossnccannss
Flower bulbs ..i.iissesscnccsescessssnanans
Se€d8 ...eiccereresssrncncnrsestsscasaset

Television repairs ...evevessvencsconsees
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2. Consumer price index 1972 = 100, regional weights by commodities (cont.)

Wo.| Commodities and commodity Herional weight structure o/oo
groups

vhole Helsinki | Southern | Central Northern
country Finland Finland Finland

8.2. Recreation and entertainment
SEPVICES u..invcesccnsssscsasansssnsanses
Cinema ticketS ...iveeseconscessssnnscecs
Theatre tickets .....ecevsssnvescasscnses
Foothall MALCHh ..cieeeceveccccnsoncssncs
Ice-hockey Match ..viieececeansacocccsnes
Entertainments .....eoceesvececsacsrannces
Radio and TV 1iCeNCeS t.ecevvesscrnserose
LOLLEYY .coveersevenscosocscoscecncoassenne
Film developing ...cceeceocsasovceccossne
Film reproduction ...eeeeceeccessccncecss
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8.3. Books, newspapers and other printed
matter .....cicceccreccttcrrcncncracscnns
Average price Of DOOKS .c..vececoccvcnsces
Subsgcripition fees for newspapers .......
Subseription fees for periodicals .......
Newspapers, single copies .....eeseeiseece
Periodicals, single copies .....eeveceese
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8.4, BAucation ....ccvieiiiiececcienataanrenons
Secondary school fees .ccecvvsvcecccsnnss
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University fee8 ....veessccevessacscsonse
Commercial school

FEESB .ot vtvensnnsacsccvonosssnasnsovanne
Correspondence COUrSeS ..ssesessscavaceas
Children's day care fees .....ccesvescrnces
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9. Other goods and ServicCes .....eecesssssss

9.1. Medical and health CBY® ...ivvervcacanses
Drugs .ceceescscrsvesonesconccnsosonsnans
Plasters ........ciivivvncccccncccennsnes
Spectacle 1ensSes ....cceevecnveccesscscnns
Dentures (protheses) ....cieeveveesennns
Hearing apparatus ....ceeeceeecesccnccnss
DOctor's Charges ...eeciceccecsssncocanes
Dentist's fees ....ceeeeensnssccncoeasonss
Laboratory and treatment charges ........
Hospital fees ...vcvevrvncvasccavesnansee
Dispensary fees ...... etvesssscrseranena
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9.2, Persongl hygiene ....ceesevecasonsnesonss
Barber .....eicncicccncnannn Cesseceavennen
Hairwash and setting ...ceceeveeeccansnees
Sauna and swimming-pool fees8 ......cve0..
Electric ShAVEr ...cccsvscsssascasssosans
SCAlES ..cterinrecrosarssnsssonsancacannns
Toothbrush .....vcoceveencenccncnonsannes
Beauty SOBD .t.eaceeceracssnnceorsssennsas
SaUNA SOBD .oveeeveororsnsssrosssccnsssns
Haiy ShBMPOO ..vcevsccosscsanscensansnnes
Toothpaste...ouiverieseneononnvennsonnncasns
Lipstick ...cvvenn... ceeeressssersartnans
Hand Cream .....cocceenesscnnasesssnannes
Skin Cream ......occceeecesassnssncansnns
Deodorants ...cceesossseerencecsacenssses
Toilet PAPEr ..vveccesrcvsscensasssnnsnns
Baby DAPPies .....cuveensceiancnrareniane
Sanitary towels ....iveeceencnccrcecnsens
Contraceptives .ceevesavsasncncnacssnanns
RAZOr D1AAES ..veevsrcencssrovonncrcasane
Shaving CreaMl «..ecvovecsnssnccasnsanvanes
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2. Consumer price index 1972 = 100, regional weights by commodities (cont.)

Commodities and commodity Regional weight structure o/oo
rrouns

whole Helsinki Southern [ Central Northern
country Finland Finland Finland

.
.
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9.3. Other go0dS ...veeesiisscosvsanssssanns
Wrist watch ...veeceiivireoscscensncnns
Alarm ClocKS ....cvciesecencccasnsvnsna
Repair of watchers ......coceseevecsssne
Spare parts of watches ....ceecceccanss
Golden FiNE .vssveeesvencosnscsssvocane
SUILCASE toecuinnccereansoanorsssesaren
Brief~CAS€ cuicecrssrvscactososcsescsns
Umbrella soosevscercseccrcccsasnssencns

Pram ...voveveecvecensscassosassssnsnsss
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9:4. Restaurant, cafe and hotel
€XDENSEB seursncrresessnesnessscssssane
Hotel expenses ....c.viecevccscassccsosns
Camping site fees .,...cceevcocvecceas
Mince beef ..v.cveviriorresacennoanennns
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Pasty ..ecevecenracovscnecsonsosnnnnons
COFfee .ivevinernennosornasscsscosnasnsns
MilK covvivucenceacessasosssacnsannanne
COl1OPS .evevessnsvevacosssnosasnensane
Steak ,..c.vvcievirenccvsrsncossnnnnsns
Refreshing Arinks scveesesesecsvescsossns
Index of alcoholic drinks ..cccecceess. 2
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9.5. Financial Se€rvices ......cceecesscncess
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9.6. Other Services .......esoeceeeecevsnssen
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APPENDIX 3.

Consumer price index 1972 = 100 commodity weights by population groups

No. |[Commodities and commodity Weight structures by population groups o/oo

groups

All Group )

house- T
holds I 11 III v v VI

1. FOOd tivseccsessnsncssescccscssones 2k1.2 327.7 217.9 158.7 195.6 249.0 273.2
LL.8 27.1
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1.1, Bread and grain products imn all ...
Wheat flOUr ..ccvcecccscrossacscnns
RYe meal ...cocveccrvanosescnnancne
Flaked oatS.esescccccorsssssosnres
Hulled riCe c.eesesessosvesoreacaes
Crisp bread .....covvecevscccvasens
Soft rye bread ..cecccerrionrcccnse
White wheat bread ....cecccseavsnes
Blended wheat bread ....cocceccoees
Danish PAStrY ..ceececsccssacacenne
Pastry 2, apple tart .....cccceenee
Pastry 3, jam tart (Swiss roll) ...
Pastry 4, wheat and butter ........
Doughnut ...cecececsoscraasacsasces
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1.2. M8t ..vivrocrenccscencrsencrsnanvs
Yearling, steak ....ccaececcssances
Roast beef ....cocorues sseesssseven
Yearling, shoulder .......eeceeeves
Yearling, brisket ..cecevccoceercsce
Beef, minced ..oceeeccercocscsnanes
POrk, ChOD +evevvrrssccccassncsvoce
Pork, middle flank .....cuvveveeeose
Liver ...ceenvecanenns cersesasessee
Poultry, froZeél .c..sseecescsscveose
Beef and pork,

CANNEd ..ccevrecorcctrcorssnanusvoe
Pea soup, canned........ cecseescens
Ham, COOKEd ..eovevravooacanssnnnne
S8lAMI ..ieesecececnronnreccereaans
Sausage, bacon..... Ceevetovessanenn
(5] -1 . T esesecens ceee
Frankfurter ........... [
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1.4, Milk, cheese and €ggSs ..ecevveeessd
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I Agricultural own-account workers
ITI  All wage-earners
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IV  Other officials
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3. Congumer price index 1972 = 100 commodity weights by population groups (cont.)
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3. Consumer price index 1972 = 100 commodity weights by population groups(cont.)

Ho. Commodities and commodity Weight structures by populltion groups o/oo
groups
All Group 1
house- P
holds I I1 III Iv v VI
. Clothing and fOOLWEAr ...ccovesessncs 76.7 75.3 78.5 76.6 7.7 719.5 68.7
3.1, Clothing .ceveecerccceccrscsnsnrcaanes 63.5 61.9 65.3 66.2 65.2 65.1 55.7
SUMMEr COBL ..vovcverscncsvascssnnonn 2.1 1.8 2.1 2.0 2.2 2.2 1.4
Men's jackets ......cceceeeccvnsancne 1.1 1.3 0.9 0.5 0.5 1.2 1.7
RAincoBt «..ceivervssacsvssssconsonase 0.2 0.2 0.2 0.1 0.1 0.2 0.0
Men's hBY .ececcrcorcnconnccecssssnas 2.9 2.3 2.8 2.3 2.4 3.1 3.6
Leather gloves ......... eeererentanes 1.8 2.3 1.8 1.0 1.9 2.0 1.4
Women's OVerco8t .....cceeeveccesaces 5.0 3.9 5.4 5.3 6.6 4.9 L.9
Women's fUur COBL ....cvececrscnsonnes 1.8 1.1 2.0 ‘3.4 2.3 1.k 1.6
Women's sports jacket .....c.eceeesse 1.4 2.k 1.5 1.0 1.1 1.9 0.8
Children's overalls ....oceecessoscass 0.6 0.4 0.6 0.8 0.6 0.6 0.2
Men's SUitS ....evevvrcecsceesnonnnss 3.6 3.1 L.t 6.6 . 3.9 3.3 2.5
TrOUSErS «vetseccarasonsnssssanasnsos b1 5.4 4.0 3.2 3.2 L.6 2.4
SPOrtS WEBE ......coveerensccassonves 1.1 0.9 1.2 1.7 0.7 1.3 0.5
OVEralls ..ovecvoccrcacasosnssacannes 1.0 1.2 1.3 0.5 0.9 1.7 0.5
Men's cardifans .....creesevevcnnsoes 2.1 2.8 2.2 1.5 2.1 2.5 1.7
Men's shirt, quality 1 ...eeeevorncen 1.5 1.7 1.5 1.6 1.7 1.5 1.1
Men's shirt, quality 2 .ccevececeecss 1.5 1.7 1.5 1.6 1.7 1.5 1.1
"Women's trouser SUitS .i.eccecveceness 1.6 1.5 1.9 2.5 1.4 1.9 1.3
SKirt tovieeeerocerscsoscrsansnosensaas 0.9 0.4 1.0 1.3 1.0 0.9 0.5
Women's Jjeans ......ececaennrenrancss 2.7 2.3 2.9 2-§ 2.5 3.2 1.k
Dressing-gown .........cseeeevecescss 0.5 0.3 0.7 0.3 1.0 0.6 0.1
BlOUSE 4uivievnsrccecsocrncncnsnsnnens 2.6 2.3 2.8 3.1 3.1 2.k 2.4
Women's JUMPErS .....cececcocnssnases 2.6 2.3 2.8 3.1 3.1 2.4 2.4
Men's socks, quality 1 c.ieveeencenes 0.4 0.4 0.4 0.3 0.4 0.5 0.3
Men's socks, quality 2 ......e0ceeues 0.4 0.4 0.4 0.3 0.4 0.5 0.3
Women's stockings, quality 1 ......,. 1.5 1.2 1.5 1.3 . 1.7 1.6 1.3
Women's stockings, quality 2 ........ 0.8 0.6 0.8 0.6 0.8 0.8 0.7
Women's stockings, quality 3 ........ 0.8 0.6 0.8 0.6 0.8 0.8 0.7
Children's tights «--.-.. ceeeas e e 0.k 0.3 0.4 0.3 0.4 0.4 0.4
Women's underwear ....... 2.0 2.7 1.9 1.5 1.6 2.2 1.7
PADLIES cevveriiecinerinncnnscaconnns 2.0 2.0 2.0 1.3 2.0 2.3 2.4
Brassiere .......ccceiiveirnscncenans .1y 0.9 1.1 0.9 1.2 1.1 1.1
Woollen fabrics for mens suits ...... 0.5 0.8 0.5 0.8 0.k 0.5 0.6
Woollen fabrics for women's dresses . 2.2 2.2 2.0 2.8 2.0 1.6 3.0
Cotton fabrics for women's dresses .. 5.0 u.7 L.9 5.9 5.4 4.3 5.1
WOOL tiviveesneninnnansscasnncsannnss 1.7 1.9 1.4 1.1 1.6 1.5 2.2
SPOOl .iiirnieriannns 0.8 0.8 0.8 0.8 0.8 0.8 0.9
Shortening of men's
LrOUSETS .vcvvveerrocsronasncnvoncant 1.2 0.7 1.2 1.5 1.7 0.9 1.4
3.2. FOOLWEAE ...vivevunnnooosaoncnnnnnanns 13.2 13.4 13.2 10.4 12.5 1h.4 13.0
Men's rubber boots (for men) .......- 0.7 1.9 0.7 0.3 0.5 0.9 0.5
Rubber boots in peneral ,...........s 0.7 1.9 0.7 0.3 0.5 0.9 0.5
SKiing DOOtS eevvivensrecrsseaconsans 0.7 0.8 0.6 0.6 0.k 0.7 0.5
Sports shoes .......cvievecaencnnanns 0.b 0.4 0.4 0.6 0.3 0.5 0.2
Men's shoes, quality t ........ ceeaan 0.b 0.3 o.b 0.3 0.4 0.4 0.4
Men's shoes, quality 2 ..eevecesnsans 2.0 1.6 2.0 1.6 2.0 2.1 1.9
Women's shoes, quality 1 cc.eeeeesnasf , 0.6 0.5 0.6 0.5 0.6 0.7 0.6
Women's shoes, quality 2 ..eeeeeonees 2.9 2.3 3.0 2.3 3.0 3.2 2.8
Women's shoes, quality 3 ..eeeveoeaes 2.0 1.6 2.0 1.6 2.0 2.1 1.9
Women's shnes, quality 4 ....ceceeene 1.7 1.5 1.6 2.0 1.3 1.6 2.4
Children's Sho€8 ......eoncesacanccacs 0.5 0.2 0.6 0.2 0.8 0.6 0.3
S1ipPPerS eviesecercrerosasansncnsans 0.6 0.4 0.6 0.1 0.7 0.7 1.0
O 2 165.5 122.5 166.2 195.0 180.0 149.5 212.3
h.1. Owner-occupied houses .....eooeesoess 68.5 117.5 sh.L L4 .8 L5.7 61.9 86.7
4.2. Owner-occupied f1latS ......coveeeeens bs.b 0.5 u8.s5 75.0 61.5 33.0 T4.9
4.3, Rented flats c.coovviveenvasancrsorens 51.6 L.s 63.3 75.2 12.8 54.6 50.7
S. Fuel and light ....vvvvnrencvnvncnnad 26.5 37.0 21.9 15.3 17.4 26.4 36.7
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3. Consumer pricc index 1972 = 100 commodity weights by population groups (cont.)

Commodities and commodity Weight structures by population groups o/oo

groups
All Group '
house-

holds 1 II 111 v

-
—

Electricity .cvecestccsccccnceconaes 1
Liquid 888 ..ivevecentorccscancccnns 1
Refined fuel 0il ...uivseeccncnnncsne 7
S01id fUELS cevvervncoossanssnnsansse 6
5
1

Firewood, birch ...c.coveveeccncncens
ARLNTACIte (ecriaccerssccnsconnsvosns

flousehald furnishings, equipment
and SErviCeS .s.iciccscsesvvecssscnns

NN
n
n
v
put
.
w
N
)
n
(e 2]
=
O
o

15.6 23.6 29.6

n

M“NOOO0O 300 &

Furniture and carpets ....ceoeesecses
Kitchen table .....ccocecovsvocssncs
Dining table ......ccecevccrcenccnns
Kitchen cha8irs ....voeveceeercncennns
ArmChair c.ceseeccsnocsovssccnsonose
ChBir .iseseensscccsovecccnssooscnne
Bed .ccvctecstccccnnsctetscsocrosnnea
Bunk bed ...cccecccracrsvonceccrccas
Light fittings, quality 1 ..........
Light fittings, quality 2 ..........
Kilmarnock carpets ..cceecoscecscons

Straw Mat ccseeeececeosoascansensons

Household textiles and other

PUrnishings c.....oceeceescecencoses
Foam rubber mattress ..cecocecesvens
Wadding Quilt .....ccvcevvcoccncccns
Blanket coceeveiereccossensacancnons
Shert ...cceeeceecrscsensassncssoonne
TOWEL covceecesenssnsscesocaccnsssne
Plastic table cloth ....... [
Curtain materifl ....cccoeecerevsaes
MifTOrS sceececsenscncsnsacsnonnsans
Plastic clothesbasket .coeiceseascene
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Household machines and

equipment ....c.iiiicncsncncccnncens
Sewing machine....c.eeeenencecasscas
Refrigerator ......c.ceceveecccsvees
Deep~freeze ........cccvveecencennne
Vacuum Cleaner ......eveceveconcanse
YWashing machine ..... ecesstcsnsaane
Electric iron ...... saeretisesanaans
Electric whisk ....viiirenvennennnae
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Household utensils ....... Cesesseann
COffee CUP servratsrnressccconsnncns
Plate ccceceseneiocsnconaosncnonsnonse
Drinking gl88S ....eeeesccccocnnssne
Frying-pan ........ seeesseisanrnaane
Kettle, quality 1 ..cveeeecncnsnsens
Kettle, quality 2 ...ccevcuecencense
Casserole Aish ...veeeecocersansanae
Knives and forks .....cveecevencenns
Plastic bucket ....c.veveeessesscsns
Thermos £flask ...ecvevencecracessnse
Cutting knife ....cevceceancnncecces
Knife sivveeeecereccncansesonsannnns
HAMINEY ©.veeveecrroceccosansnannenes
Light bulbs ..uciveceveocsnncascesess
Batteries ....ivvicecvcencccnvencncse
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3. Consumer price index 1972 = 100 commodity weights by population aroups. (cont.)

¥No. Commodities and commodity Iweight structures by population groups o/oo -
groups
All Group')
house-
holds 1 11 1331 v
6.5. Household articles and
services ..... Cheecetsesscrsctanteny 16.5 14,1 16.8 25.3 15.9 1.4 20.5
Washing detergents .......ccoveeuves 2.1 2.k 2.0 1.5 2.1 2.2 2.3
Dish-washing liquidS.ecsecssocseness 0.5 0.5 0.5 0.5 0.4 0.5 0.6
SOt SOBP sevssrcscoscrssosonasssanss 0.2 0.3 0.1 0.1 0.1 . 0.2 0.2
Floor polish ..cceevesnvnonecsssanns 0.7 0.k 0.7 - 0.8 0.7 0.7 0.7
Brush ....... esesesssan sesssacersess 0.6 0.8 0.7 0.6 0.7 0.6 0.4
Household PAPEr ....cecicencsns 1.5 1.5 1.5 1.7 1.4 1.5 1.2
CANALe .iieercsrsorcrnssnnnssesossnse 0.8 - 0.6 0.9 1.2 0.8 0.9 0.9
MBECHES <cvevneacsnncanncescasssenss 0.6 0.8 0.5 0.2 .k 0.6 0.8
Cello-tape ...cceoee.- ceacsenesreses 1.0 1.3 1.0 1.0 0.9 1.0 0.9
LAUNArY eoesveosscscacsoncs 1.3 0.2 1.4 1.9 1.6 1.2 1.9
Dry cleaning c......... 0.9 0.1 0.9 1.5 1.0 0.6 1.5
Household services ........oee 0.9 1.0 0.7 1.3 0.6 0.6 1.2
Wage and salary indices .......ce... L.s 2.9 5.1 12.2 k.5 3.1 6.9
Home insurance ........ceeeeecveescs 0.9 1.3 0.8 0.8 0.7 0.7 1.0
7. Trensport and communications ....... 153.7 173.1 161.8 178.L 168.9 152.7 96.3
T.1. Means of transport ......eeeeeeees . 51.7 63.2 58.2 73.6 62.1 51.0 16.6
Private Car .......cecceeees seasens L7.4 57.5 54.7 70.4 58.8 47.2 1.7
Moped ..iceeeccnvenancaas esenase 3. 4,5 2.2 2.1 1.9 2.5 1.2 -
Bicycle .iicecirsscecctocssannsn .e 1.2 1.2 1.3 1.1 1.4 1.3 0.7
7.2. Running costs of private
vehicles cevvevvivinaen 57.4 67.5 63.2 55.3 62.1 66.4 26.6
Petrol ceveeceecsscccasaons cescenenen 26.7 31.7 29.6 25.3 28.8 31.5 11.8
(051 V-SRI tesecsenscane sessessane 0.9 1.2 0.9 0.5 0.7 1.2 0.5
Lubrication of private CAr ....ce... 3.7 3.2 L.6 k.S L.s L.7 0.9
TYIe€ coveensasoecnsnssssnconncns 2.8 2.8 2.8 0.8 3.7 3.1 1.9
Inner tube ........ sessessaas covsena 0.9 0.9 1.0 0.3 1.2 1.0 0.7
MUfTIer ceceeneenninaene 1.0 0.8 1.0 0.3 0.7 1.4 0.0
Accumulator ........ 0.6 0.6 0.6 0.2 0.6 0.7 0.6
Cylinder head gasket ...... 1.6 2.2 2.0 2.2 1.6 2.1 0.1
Spark PLUE «cececenn 0.6 0.6 0.6 0.3 0.6 0.7 0.6
are s for sepsrate
zpodelsp?ﬁ........?... ....... cereees 3.7 L.k L.6 b 3.3 5.4 2.3
Aver hour' es of
mchﬁc lym.. 3.8 b.oh 4.2 k.0 5.7 3.6 1.6
Compulsory traffic insurance ....... 7.9 10.8 8.0 8.8 T.7 7.7 3.3
Registration ............ teessvesene 0.5 0.0 0.6 1.2 0.5 0.5 0.5
Car inspection ........ seeencssaanns 0.5 0.0 0.6 1.2 0.5 0.5 0.5
Driving school fee ........ 2.2 3.9 2.1 1.6 2.0 2.3 1.3
7.3. Purhased transport services ........ 35.6 31.L 32.6 37.5 36.2 29.3 39.k
Local bus and tram rides ....... 14.6 1.2 13.3 8.4 13.9 14.8 12.8
Long-distance coach trips .....eeees 5.3 5.8 4.2 2.9 L.5 L.b 6.5
Short-distance train journeys....... 0.6 0.1 0.6 0.7 0.9 0.5 0.5
Long-distance train journeys ....... 3.7 8.9 3.7 3.3 L.L 3.5 k.1
Taxi fares ........ ereeevecesserans 3.5 3.0 3.4 5.3 3.3 2.3 k.o
Domestic FLIGHES vevvvernerncvonsans 0.6 0.0 0.5 0.8 1.2 0.0 0.7
Flights broad .......cveecevssscses 0.2 0.1 0.2 0.3 0.3 0.1 0.1
Boat-trips abroad ......... 0.4 0.b 0.4 0.2 0.h 0.5 0.3
Package tOUrS v.uvevecvenscncsscsons 6.7 1.9 6.6 15.6 7.3 3.2 10.4
T.4. Communications ......... eesisenrene 9.0 11.0 7.8 12.0 8.5 6.0 13.7
Local telephone charges ....... ceven 3.9 5.0 3.3 5.1 3.6 2.6 5.8
Long-distance telephone charges .... 3.8 L.9 3.3 5.1 3.6 2.5 5.8 |
POBLAZE <. teevisecrenan ceestenes cene 1.2 0.9 1.1 1.7 1.2 0.9 1.8
TElegrams ...ccovecveccossoncsonsnnns b 0.1 0.2 0.1 0.1 0.1 0.0 0.3
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3. Consumer price index 1972 = 100 commodity weights by population groups (cont.)

No.

Commodities and commodity
groups

Weight structures by population groups o/o0

All Group R
house- -
holds 1 11 III v v VI
8. Education and recreation ..cceceses 19.7 65.3 8s.0 86.0 85.2 84.6 66.6
8.1. Recreation and entertainment
BOOA8 +.avcececcccasccncrocsaseraan 29.5 19.7 31.8 ko.s 30.3 29.7 22.4
Portable radio cs.cceecsccvaccveses 1.7 1.3 1.9 2.3 1.7 1.9 1.k
Tape-recorder ..ceceescascescarascs 1.8 1.0 2.2 2.7 ‘2.5 1.9 0.7
Television S€tS ...cessceconssscnee 3.1 2.3 2.9 2.9 3.1 2.9 .9
Film CAIETAS scvssceccscvcosccssacs 1.3 1.5 1.4 1.6 L5 1.3 0.5
Records and cassettes ...cecevveoee 0.9 0.5 1.1 1.4 1.2 0.8 0.6
BOALS ..ccsecsccovessocssssesssecne 2.4 1.1 3.1 6.7 2.3 2.3 0.9
SEIES veerevenasacnassrassosnssnnes 1.4 1.2 1.6 1.9 1.4 1.5 0.7
Dart board .c..ceceecvecsccccnsncce 0.3 0.2 0.3 0.3 0.2 0.4 0.2
Casting rod ...ceeceeeecccscccsvcsns 0.8 1.0 0.7 0.8 0.6 0.8 1.3
Weir ..cecevsccsoecccsccccscncennen 0.4 0.5 0.4 0.4 0.3 0.4 0.6
Sleeping DAG .ccecveecccrcscncosnans 0.5 0.1 0.6 1.1 0.3 0.6 0.0
Film rOll tececvscvavensacscssonnas 0.7 0.4 0.8 1.1 0.6 0.7 0.5
Musical instruments ...c.cceceeseese 1.3 1.3 1.4 2.3 2.0 0.9 0.0
POYE «evveecnecnsacasssssansssssnnns 2.3 1.1 2.6 2.3 2.9 2.6 1.1
GEBES v..coeeevccoccnsesssnnasvssas 2.2 0.7 2.4 3.2 1.8 2.5 1.0
CUt flOWErS ...cevecescsscseoasense 4.5 2.5 4.6 6.0 L.6 | 5.1
Flower Bulbs8 ..cicecesecscscscosnces 0.9 0.8 0.9 1.0 0.8 0.9 1.1
S€EA8 ..v.cocrnrcitirenasacsanonans 0.6 0.5 0.6 0.8 0.5 0.6 0.7
Television repairs .....coceeeeveees 2.h 1.7 2.3 1.7 2.0 2.6 1.1
8.2. Recreation and entertainment
SErviCes .eecievcrrereisacccsnnenss 28.6 28.4 29.8 18.2 28.4 3k.4 26.4
Cinema tickets ....c.ccvevecvacecnee 1.4 0.6 1.6 1.4 1.5 1.8 1.0
Theatre tickets .v..vevveocecsvcans 0.6 0.k 0.6 1.1 . 0.8 0.3 0.5
Foot-ball match ....cccovcceoevcces 0.4 0.2 0.k 0.2 0.5 0.3 0.2
Ice-hockey match ..ceverecsccnnsons o.b 0.2 0.3 0.2 0.5 0.3 0.2
Entertainments ....cceccescevvccnee 3.1 5.k 2.9 1.3 - 2.6 3.6 2.1
Radio and TV licences ..c.ceeovncen k.o 4.3 3.8 2.7 3.8 L.t 5.5
LOtLery .oeeeecocscasccnsccasavasss 16.9 15.8 18.2 9.3 16.3 22.2 14,9
Film AevelOoping ....cecevceccecoces 0.9 0.8 1.0 1.0 1.2 0.9 1.0
Film reproduction ...ceccceeececons 0.9 0.7 1.0 1.0 1.2 0.9 1.0
8.3. Books, newspapers and other
printed matter ......cccccvneevcnes Ww.7 13.5 4.8 17.6 16.9 12.9 15.3
Average price of bBOOKS ..ceevsvenee 6.2 3.9 6.8 9.6 8.4 5.0 4.5
Subscription fees for
DEVSPAPEI'S «eccoevesenncnrsoscssvsocs k.0 5.5 3.3 3.1 3.3 3.4 5.9
Subscription fees for
periodicals .eveesecescocscocaenses 3.1 3.4 3.1 3.1 3.3 2.9 3.5
Newspapers, single copies ....ceee. 0.3 0.0 0.3 0.5 0.5 0.3 0.2
Periodicals, single copies ........ 1.1 0.7 1.3 1.3 1.4 1.3 1.2
8.4, EAUCALION +ivvuviiiarireniireiannns 6.9 3.7 8.6 9.7 9.6 7.6 2.5
Secondary school fees ...ececssoses 1.3 1.7 1.3 2.1 1.5 1.0 0.8
University fees ....cccneecreencence 0.7 0.8 0.7 1.1 0.8 0.5 0.k
Commercial school fee€s ............ 0.6 0.8 0.7 1.1 0.8 0.5 0.4
Correspondence COUrsSes .......ose.. 0.9 0.3 1.1 1.3 1.6 0.7 0.5
Children's day care fees .....oces. 3.k 0.1 L.8 Lo 4.9 4.9 0.4
9. Other goods and services .......... 115.8 80.8 1210 137.3 132.0 110.2 118.7
Medical and health care ..........J 33:2 35.6 28.4 27.5 32.4 2.8 58.2

9.1,
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Conoumer price index 1972 = 100 commodity weights by population groups (cont.)

Commodities und commodity Weight structures by population groups o/oo

groups

ALl Group !

house-.
holds ' I I1 III

—~
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WwWEO =+ - OO0

« o & .

Drugs v.eciececesoscacncscornesnas
Plasters ..ce..ccccsesiocsscsrcccne
Spectacle 1€NSes ...ceseevossscsen
Dentures (prostheses) ......vevoee
Hearing apparatus ...cesecesseccse
Doctor's Charges ...cscecesscesans
Dentist's fees ..ccveevcecvcrsnese
Laboratory and treatment

ChATEES ..ccoessceracsnccnsssessen
Hospital fee8 ..cccevecascenanccane
Dispensary fe€s .....vecsecscsoess
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Consumer price index 1972 = 100 commodity weights by population groups {(cont.)

Ro. { Commodities and commodity ‘ Weight structures by population groups ©o/co
groups )
All Group v
households
: I II 111 Iv v Vi
9.5. Financial services ...csocevcceccces 5.3 6.8 5.7 8.1 5.8 L.8 1.6
Life insurence .......coeccevsoenns 5.3 6.8 5.7 8.1 5.8 L.8 1.6
9.6. Other Services ........eeeceoeceaass 3.3 2.7 31 10.2 1.9 b 2.0
Kewspaper advertisements ...ecoceee 0.7 1.5 0.h 0.5 0.k 0.4 1.0
Fishing 1icence .....veescnscssoses 1.8 0.5 1.9 7.7 0.8 0.5 0.4
Official certificates ....ovesveess. 0.8 0.7 0.8 2.0 0.7 0.5 0.6
TOTAL .evevsescosccces 1 000.0 1 000.0 t 000.0 1 000.0 -)‘.00_0._0 1 000.0 1 000.0







APPENDIX o,

Consumer price index 1972 = 100, group indices monthly since 1073

1. 2. 3. b, 5. 6. 7. 8. 9.
Total Food Beverages)Clothing | Rent Fuel and |Household Tranaport]Education |Other
index and and light goods and fand com- jand goods und
tobacco |{footwear services hunicatior recreatio:? services

Weight 0/00 1000 241 19 71 165 26 62 154 8o 116
1972 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
1973 1 104.1 105.1 104.7 10L.9 103.6 101.b 10b.0 103.3 102.3 10k .6
1r 10L.8 106.0 10L.7 107.2 104.0 102.4 105.1 10L.2 102.4 105.0
IIl 105.4 106.5 104.7 107.b 10L4.9 106.8 105.3 104.2 102.9 106.0
Iv 106.7 107.1 108.6 108.2 106.4 107.2 106.7 105.1 102.6 108.4
v 108.3 110.1 108.7 108.6 108.0 108.6 107.5 107.0 104 .4 109.1
VI 109.4 112.4 108.7 108.7 108.9 109.2 107.9 107.7 105.1 110.9
Vil 112.2 13.9 109.2 109.4 118.9 109.7 108.8 109.9 105.2 113.1
VIII 113.8 115.6 109.3 111.6 123.0 110.6 110.0 110.8 105.7 13.4
IX 11h.7 17.3 107.1 114.7 124.6 112.3 110.8 111.0 106.1L 11h.2
X 115.4 116.7 107.1 116.0 127.1 112.9 111.8 111.0 107.4 114,909
XI 116.2 116.6 107.1 116.3 127.6 1kt 115.6 112.8 108.3 115.3
XI1 117.6 116.2 107.1 116.6 130.6 129 .k 116.4 115.4 108.9 116.3
I~ XII 110.7 112.0 107.2 110.8 115.6 110.4 109.2 108.5 105.1 110.9
197h 1 118.5 115.9 107.1 118.3 132.5 132.3 119.1 116.0 110.1 117.6
II 121.9 116.6 107.1 121.0 135.4 162.4 121.7 123.6 113.5 118.4
111 123.0 17.7 107.7 123.4 136.8 158.2 123.2 124.3 14,2 120.7
v 126.1 125.9 107.8 124,1 1L0.2 158.8 125.4 126.1 14,7 121.0
v 127.4 127.8 107.8 125.5 140.7 159.4 127.3 126.6 115.4 124 .3
vI 127.8 128.8 107.9 125.8 140.7 150. 4 128.0 127.8 116.0 124.8
Vi1 130.4 130.9 108.4 127.1 145.5 151.0 129.2 129.3 119.4 129.8
VIII 132.3 135.1 108.4 129.2 . 145.6 171.2 130.1 129.8 119.6 130.2
IX 135.1 L2,y 109.3 132.5 147.0 172.1 131.4 130.4 120.9 131.6
X 136.3 139.0 111.0 136.9 153.3 174.6 133.1 130.9 120.7 134.2
X1 137.2 139.1 111.0 138.2 153.5 171.8 136.2 132.4 123.0 135.9
XI1X 137.5 138.4 111.0 138.6 153.9 175.4 137.4 132.9 124.6 136.3
I-XII 129.4 129.8 108.7 128.4 143.8 161.4 128.5 127.5 17.7 127.1
1975 1 141.3 139.0 124.3 11,1 155.4 178.8 150.1 135.6 135.3 11,4
11 143.h 142.9 124.9 w2,k 155.4 179.9 144.8 136.8 136.6 1k5.9
Irr 145.8 148.2 125.0 144.6 156. 4 181.3 145.6 138.5 137.9 Wwr.7
Iv 148.9 154.0 125.6 1451 160.8 182.2 148.2 140.3 139.8 150.0
v 150.b 155.2 128.6 1b6.3 160.9 182.8 149.9 1L}, 3 140.9 151.2
vi 150.9 154.9 128.6 170 161.0 182.9 150.2 145.0 142.8 152.5
vII 153.3 157.3 137.4 147.7 163.5 183.5 151.2 1454 143.7 156.1
VIII 155.2 161.1 137.4 152. 1 163.7 185.1 152.6 146.0 143.8 159.2
IX 157.4 165.0 136.7 153.9 165.4 185.3 153.2 148.0 150.3 160.6
X 159.8 165.7 148.3 158.1 165.7 186.8 154.8 18,2 150.8 166.4
X1 161.4 167.6 149.1 159.0 166.0 187.6 156.4 152.2 152.1 167.5
XII - 162.4 168.7 149.1 159.9 166.4 187.9 156.9 1541 152.4 168.8
I - X1 152.5 156.6 134.6 149.8 161.7 183.7 150.3 1Lk .5 143.9 155.6
1976 1 165.7 166.5 160.7 162.7 168.0 188.6 159.2 166.1 154.0 172.1
II 167.8 167.3 160.7 162.6 168.4 190.9 160.4 169.4 156.1 181.1
III 169.6 173.7 160.7 162.6 168.7 190.8 161.0 169.6 157.2 181.5
v 170.8 176.1 160.7 164 .1 168.8 191.5 161.3 170.9 160.3 181.6
v 171.3 176.3 160.7 164.2 168.8 200.9 161.2 172.0 160.4 181.7
vl 171.7 176.4 160.7 163.7 170.7 201.3 161.2 172.3 160.6 181.9
viI 175.0 18k.9 167.8 161.4 170.7 201.8 161.9 17h .7 160.6 186.0
VIII 177.3 191.3 168.1 163.1 170.7 202.1 16k.9 176.2 161.4 187.0
IX 178.7 193.1 168.6 167.6 170.7 202.2 165. 176.6 162.3 190.0
X 180.6 192.0 168.2 173.2 173.5 208.0 166.5 178.3 167.2 194.2
X1 181.8 193.8 - 168.2 173.4 173.8 209.3 170.4 180.2 169.0 1941
XI1 182.% 194.8 168.2 173.% 173.8 209.4 170.3 181.0 170.8 19%.6
I~ XII 174.4 182.2 1644 166.0 170.5 199.7 163.7 173.9 161.7 185.4




APPENDIX 7.

Consumer price index 1972 = 110, repional indices monthly since 1973

Southern

Helsinki Central Northern
Finland Finland Finland
1972 100.0 100.0 100.0 100.0
1973 1 103.8 104.0 104.3 10,2
I 104.6 104.8 105.0 105.0
III 105.0 105. 4 105.7 105.6
v 106.4 106.6 106.8 106.7
v 108.0 108.3 108.5 108.4
V1 109.2 109.3 109.7 109.4
vII 111.5 112.3 112.4 S112.2
VIII 113.3 113.9 113.9 113.7
IX 1141 114.8 11k4.9 114.7
X 115.0 1154 115.4 115.3
XI 115.6 116.2 116.3 116.1
XII 116.4 M7T.7 117.8 117.7
I~ XII 110.2 110.7 110.9 110.8
1974 1 17.3 118.7 118.9 119.0
I 119.8 122.2 122.h 122.5
111 121.0 123.3 123.6 123.7
Iv 123.3 126.3 127.1 1271
v 125.1 127.6 128.1 128.4
124 125.5 128.0 128.4 128.6
VII 129.2 130.6 130.4 130.8
VIII 130.6 132.6 132.8 132.5
IX 133.0 135.3 135.7 135.4
X 135.1 136.4 136.8 136.4
XI 136.0 137.4 137.6 137.1
X1I 136.6 137.7 137.9 137.4
I- XII 127.7 129.7 130.0 129.9
1975 1 140.6 1.4 L.y 141.3
II 142.3 1%3.6 143.9 143.8
III 144.0 145.9 146.3 146.3
v 147.2 149.0 149.6 149.3
v 148.7 150.7 151.1 150.9
vi 149.1 151.2 151.4 151.3
vIiI 152.0 153.6 153.6 153.1
VvIII 153.9 155.4 155.6 155.1
IX 156.4 157.7 157.9 157.2
X 158.4 159.9 160.5 159.9
XI 159.7 161.5 162.3 161.8
I 160.6 162.4 163.2 162.7
1 -XII 151.1 152.7 153.1 152.7
1976 1 163.9 165.7 166.5 166.6
II 165.6 167.8 169.0 168.8
III. 166.7 169.5 171.2 171.1
v 168.2 170.7 172.1 172.4
v 168.4 171.3 172.6 173.0
vI 168.9 171.6 173.1 173.2
Vil 171.6 175.0 176.8 176.5
VIII 173.3 177.5 179.1 178.3
IX 175.1 179.1 179.8 139.2
X 177.4 181.1 182.0 180.
XI 178.4 182.1 183.4 181.9
X1I 179.1 182.8 183.8 182.5
1 - XI11 1714 174.5 175.8 175.4




LIITE 8.

Consumer price index 1972 = 100, population group indices monthly since 1973.

t.Agricultral | 2, All wage- [2a, Directors Pb. Other 2c. Workers |3, Pensioners
own-account earners and senior officials
workers officials
1972 100.0 100.0 100.0 100.0 100.0 100.0
1973 I 104.4 104.0 103.7 103.9 104, 1 10k, 1
II 105.2 10L.7 10k.5 104, 7 104.8 104.9
IIL 106.1 105.2 105.0 105, 1 105.4 105.6
v 107.2 106.4 106.4 106.4 106.6 106.9
v 109.1 108.0 107.9 107.9 108.1 108.6
VI 110.2 109.2 109.0 109.0 109.3 109.8
Vil 113.6 11.7 111.6 111.4 111.8 113.4
VIII 115.2 113.1 113.1 113.0 113.2 115.4
IX 116.3 14,0 11k.0 113.9 14,1 116.4
X 116.7 114.8 114.8 14,7 114.8 17.1
XI 17.3 115.6 115.8 115.5 115.,5 1M7.7
X1I 119.1 117.0 117.3 116.8 116.9 119.0
1973 I- X1 1M11.7 110.3 110.3 110.2 110.4 111.6
1974 I 120.2 117.8 118.2 17.7 117.8 120.1
I 12h.2 121.1 121.2 120.7 121.2 123.1
111 125.3 122,2 122.3 121.9 122.3 1244
Iv 129.6 12L4.9 12487 12h.4 125.2 128.1
v 130.6 126.3 126.2 125.9 126.5 129.4
vi 130.8 126.7 126.7 126.3 126.9 129.8
VIl 132.2 129.4 130.2 129.3 129.3 - 132.5
VIII 134.8 131.2 131.7 130.9 131.2 134.6
Ix 138.3 133.8 133.8 133.4 134.0 137.6
X 138.3 135.3 135.5 135.1 135.3 138.8
X1 139.1 136.3 136.6 136.2 136.2 139.6
XI11 139.4 136.6 137.0 136.6 136.5 140.1
1974 I~ XII 131.9 128.4 128.7 128.2 128.5 131.5
1975 I 142.8 140.4 140.7 140.3 140.3 143.8
11 5.7 142.3 1h2.k 1421 ek 1h6.6
111 148.2 1446 14k, 4 15L.3 144.8 149.1
v 151.7 7.4 147.2 1471 7.7 152.6
| 153.3 149.2 149.2 1L8.8 14974 153.8
Vi 153.5 149.6 149.7 149.3 149.8 154.3
vII 155. 1 152.1 152.5 151.8 152.1 156.7
VvIII 157.2 153.9 154.2 153.6 154.0 158.8
IX 159.9 156.2 156.3 155.9 156.3 160.9
X 162.3 158.4 157.7 158.0 158.8 163.7
X 16b.1 160.0 159.4 159.7 160.4 165.1
XII 165.2 160.9 160.2 160.6 161.3 166.1
1975 I~ XII 154.9 151.3 151,2 151.0 151.4 156.0
1976 I 169.2 16L.2 163.3 163.8 164.7 169.3
11 1T1.7 166.1 165.2 165.7 166.5 172.4
II1 1Th. b 167.7 166.3 167.1 168.4 17h,2
v 175.h 168.9 167.8 168.4 169.4 175.5
v 176.0 169.3 168.3 168.8 169.9 175.9
Vi 176.4 169.7 168.7 169.3 170.3 176.2
vII 180.1 172.9 1714 172.2 173.7 179.8
VIII 182.4 175.2 173.5 1744 176.1 182.0
IX 183.8 176.5 175.0 175.9 177.4 183.4
X 185.7 178.5 176.9 177.8 179.4 185.6
X1 186.9 179.8 178.1 179.0 180.7 186.6
XI1 187.4 180.3 178.7 179.6 181.2 187.3
1976 X - XII 179.1 172.4 171.1 171.8 173.2 179.0
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